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T
he Stockholm School of Economics (SSE) hereby 
submits its third Sharing Information on Progress 
(SIP) report for the period 2017 to 2019 to the 
PRME Secretariat. 

During the past two years, SSE has continued its 
ongoing transformation, best described as stepping up from 
being a high-profile Swedish business school with interna-
tional elements into becoming a truly international business 
school based in Sweden. The starting point was the imple-
mentation of the 2007 Bologna Accord, but in the past 
few years, this transformation process has accelerated. A 
number of initiatives offer evidence that the School has now 
reached a tipping point in this transition. There is still far 
to go, but the direction is clear and ambitions explicit. A 
shift towards a strategic internationalization is a necessity 
in today’s higher education landscape. Business schools 
are increasingly international, brand-driven, and outreach 
oriented. They have opened campuses outside their home 
markets and developed, sharpened and positioned their 
research and program portfolios to attract the best students 
and faculty. SSE aspires to be an attractive business school 
for internationally minded students and faculty, whether 
from Sweden or abroad.

The School has identified four academic fields where, 
given its current standing and funding possibilities, 
SSE can win international recognition: Finance, Retail, 
Innovation and Sustainability, encoded in the acronym 
FRIS. Sustainability is thus one of the four main concerns 
in SSE’s strategy. Driven by the Mistra Center for Sus-
tainable Markets (Misum), SSE contributes to sustainable 
development through education, research and outreach. 
With those fields in focus, the School also articulated a 
set of learner-centered educational aims far broader than 
the traditional business-education expertise, to infuse all 
courses and programs – and guide the holistic educational 
experience at SSE. Expressed as FREE, they are Fact and 
science-minded, Reflective and self-aware, Empathetic and 
culturally literate, Entrepreneurial and responsible. A stable 
and broad education in business is no longer enough. Con-
sequently, the Bachelor program in Business and Economics 
at SSE was updated to include a new track called Global 
Challenges, and we have now seen the first two cohorts 
graduate successfully presenting varied and interesting cap 
stone projects. The Global Challenges provides tools to 
understand the challenges that SSE graduates will meet in 

their professional lives, forming the leaders of tomorrow. 
The track aims at broadly educating students about urgent 
and large-scale problems of modern times such as climate 
change, accelerating environmental damages, or the 
risks related to population growth, political instabilities or 
autonomous intelligence. Through Global Challenges, SSE 
students acquire a holistic approach and increase their 
understanding of the broader context. 

In 2017, SSE was acknowledged and complimented by 
the Swedish Higher Education Authority of the Swedish 
government on their first evaluation on sustainability in 
educational programs at all Swedish universities. 

The School also impacts the environment through its own 
consumption of material, energy, travel and more. There 
are several new initiatives at SSE working with sustainabil-
ity in different areas and levels; a school wide recycling 
system and a committee to coordinate and drive sustaina-
bility at all levels at SSE have been established during the 
past two years. 

SSE is proud to have had the chance to take on the role 
of Chair in the Nordic PRME Chapter and to be selected as 
a PRME Champion in 2018.

I would like to acknowledge the substantial efforts by the 
faculty, professional staff and students who have assisted 
in developing the new and interesting initiatives within the 
area of responsible management at SSE during the past 
two years.

The undersigned, President of the Stockholm School of 
Economics, hereby renews our institutional commitment to 
the Principles for Responsible Management Education.

A WORD FROM THE  PRES IDENT

SSE’S  COMMITMENT  
TO  PR ME

Professor Lars Strannegård 
President 
Stockholm School of Economics
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W
e have had two exciting, enjoyable 
and challenging years with sustain
ability at Misum and SSE, with much 
progress made. In particular, here are 
three highlights:

•	Research in finance, innovation and socio-economic 
development in relation to sustainability and responsi
bility was enhanced, improved and strengthened, 
reflected by a number of workshops, contributions at 
international conferences and increased publication in 
international quality academic journals. Three more PhD 
students at Misum successfully defended their theses 
in the past year – Enrico Fontana, Clara My Lernborg 
and Tina Sendlhofer – and Misum has taken in three 
more PhD students with another two due in September. 
A number of guest researchers stayed at Misum for a 
week, or some for months, helping to strengthen and 
widen global research relations. 

•	Work to integrate sustainability at SSE – beyond Misum 
– is slowly starting to bear fruit. There are now research 
projects particularly related to sustainability at all seven 
departments at the School: Accounting; Economics; 
Entrepreneurship, Innovation & Technology; Finance; 
Law, Languages and Economic Statistics; Management 
and Organization; and Marketing and Strategy. This is 
a major achievement as the School explores research 
questions and findings related to the SDGs across 
disciplines, methods and theories.

•	The SSE Student Association has institutionalized their 
engagement with the Sustainable Development Goals 
(SDGs). Previously there was enthusiastic but fragmented 
activity, occurring as opportunities arose. Now this is 
part of the students’ governing structure, with a student 
chosen to head their “sustainability project”, providing 
a platform for all students to engage in and arrange 
sustainability events, discussions and other activities. 
In addition, there is now an active group, SSE Students 
for Climate Action (SSCA), working to increase the 
focus on environmental and climate-related issues within 
academia and to accelerate the shift toward a sustaina-
ble economy. They published a report with 90 detailed 
recommendations to SSE faculty on how to integrate 
sustainability into bachelor programs. What a push from 
student activism!

For Misum and SSE, this takes place within the enabling 
context of Sweden. Sweden ranks third on the Transpar-
ency International Corruption Perceptions Index 2018. 
It is number one on the 2018 SDG Index which describes 
countries’ progress towards achieving the SDGs and is 
ranked first, as the most reputable and trustworthy country, 
in the 2018 Country RepTrak.

Planetary boundaries, a concept developed by scientists 
and led by the Stockholm Resilience Center, is now an 
internationally recognized concept that serves to measure 
and remind us about the scarcity of natural resources. It 
presents nine processes or boundaries that regulate the sta-
bility and resilience of Earth – and crossing those increases 
the risk of sudden or irreversible environmental change. 

Swedish teenage climate activist Greta Thunberg started 
the #FridaysForFuture movement after her decision to skip 
Friday classes to protest alone outside Sweden‘s parliament 
kick-started a wave of international school strikes. A huge 
mural of her submerged in icy water is in Bristol and 
another tall one graces the side of a building in Brussels. 
Sweden’s Royal Highness Crown Princess Victoria is one of 
the UN Secretary-General’s SDG Advocate Alumni.

In the center of all this is SSE. 
While we know that SSE makes an impact on Sweden 

and Swedish competitiveness, for example SSE alumni are 
on the boards of directors in 87% of the 30 largest com-
panies in Sweden, we also know there is still much more 
work to do for us as a business school and role model for 
a future generation of decision-makers. Strategy&, which 
is the management-consulting wing of PwC, in its 2019 
CEO Success Study revealed that for the first time since 
2007 “more CEOs had to leave their job due to ethical 
lapses and misconduct (39%) than due to poor financial 
performance (35%) or conflicts with the board (13%)” 
(Rasche, 2019).

SSE’S  PR ME  REPRESENTAT IVE

PROGRESS  IN  THE  PAST 
T WO YEARS

Professor Mette Morsing
Director of Mistra Center for Sustainable Markets (Misum)
Stockholm School of Economics
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S
SE is, according to the Financial Times (FT) rank-
ings, the leading business school in the Nordic 
region. It was founded as an initiative of the 
corporate world, with its first students enrolling 
in 1909. It has evolved in close dialogue with 

industry and society at large. The School remains relatively 
small, with around 1 700 students, is private and only 
some 20% of its budget stems from set government grants. 
In terms of degree programs, SSE offers two Bachelor 
programs, five Master programs, three PhD programs 
and one Executive MBA program. It also has a sizeable 
Executive Education. 

Today, SSE has over 110 corporate partners. It has 
a clear mission to strengthen Sweden’s competitiveness 
through science-based teaching and research and all activi-
ties in the School are orientated to fulfilling this mission. 

The School has a very strong brand in Sweden. For 
instance, SSE has the country’s most satisfied students 
(Universum 2017) and, according to the Swedish Founda-
tion for International Cooperation in Research and Higher 
Education, it is the most internationalized higher education 
institution (HEI) in the country, together with two other HEIs. 

SSE plays a central role in the entrepreneurial ecosystem 
in Stockholm with alumni having created a number of 
unicorns in recent years, e.g. Klarna, King (Candy Crush), 
and iZettle. Alumni also take on positions within public 
management and politics such as political party leaders, 
Ministers of Finance and senior positions in international 
organizations. 

The School is accredited by EFMD through its European 
Quality Improvement System (EQUIS), certifying that all 
of its principal activities – teaching as well as research – 
maintain the highest international standards. SSE is also 
the only Swedish member institution of the Global Alliance 
in Management Education (CEMS) and the Partnership in 
International Management (PIM), which are collaborations 
between top business schools worldwide, contributing to 
the high level of quality. SSE is rightly and highly regarded 
as a leader in ethics, responsibility and sustainability.

SSE is committed to a balanced gender distribution and 
values a variety of backgrounds and experiences among its 
employees. It therefore welcomes all applicants regardless 
of their gender, ethnicity, gender identity or expression, 
disability, sexual orientation, age, or religion or other 
beliefs.

The School’s research-based education model, mandated 
by its 1909 charter, requires a faculty of high international 
standard. Quality is maintained through the requirement 

INTRODUCT ION TO  SSE

OVERVIEW
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that all faculty members both teach and do research, 
thereby ensuring that all teaching at SSE is based on 
current research.

At the core of SSE is the School itself. However, SSE is 
also a family of collaborative units, institutes and research 
centers. These have developed over time and serve as 
entities where cross-functional, multidisciplinary and collab-
orative research is conducted. This constellation makes pos-
sible both a broad base of disciplinary focal points as well 
as interdisciplinary knowledge production. SSE exercises 
governance over the centers and institutes through board 
representation and brand control, but center and institute 
directors are responsible for recruiting and developing the 
individuals working at the respective centers and institutes. 
Therefore, while individuals at the centers and institutes are 
employed by their respective center or institute and not by 
SSE, the centers and institutes themselves are considered 
part of the SSE Family.

SSE works in close collaboration with the wider business 
community to ensure the rigor and relevance of its research 
and educational programs. It also houses the SSE Business 
Laboratory, a small business incubator. 

I N T E R N AT I O N A L  R E P U TAT I O N 

SSE is a founding member of the European Foundation 
for Management Development (EFMD) and has had their 
European Quality Improvement System (EQUIS) accredita-
tion since 1999. SSE has been the Swedish member of the 
Global Alliance in Management Education (CEMS) since 
1991, and is the Swedish member of the Programme of 
International Management (PIM). 

In addition, SSE is a member of several international 
organizations with strong reputations, including the Inter-
national Consortium for Management Schools (ICEDR), the 
Association of Professional Schools of International Affairs 
(APSIA), International Teachers’ Program (ITP) and the Exec-
utive MBA (EMBA) Council. SSE faculty has held/is holding 
honorary positions within several of these organizations.  

SSE has double degrees with a select number of highly 
respected international institutions. 

I N T E R N AT I O N A L I Z AT I O N

Some years ago, SSE carried out a strategic review, 
involving all decision makers. This clarified the meaning 
of “internationalization” for the School. It was agreed the 
School’s vision and strategic identity should be that of 
an international business school based in Sweden rather 
than that of a Swedish business school with international 
elements. Its strong Swedish roots would provide distinctive 
and valuable attributes in the international arena. This 
concept now permeates through and drives the School’s 
strategic positioning and agenda. 

Internationalization is now an integral part of all SSE 
operations including programs, faculty and professional 
service/administrative makeup, research, partnerships and 
collaborations, and alumni development. SSE has made 
good progress in several key areas, with developments 
welcomed by Swedish students. The ambition is that all 
students at SSE be exposed to a truly international learning 

9



•	Expanding its already extensive exchange program, 
especially on the bachelor level. SSE has some 75 
partner institutions. The EMBA program, Stockholm, 
now includes three overseas modules in its curriculum. 

The Bachelor program in Business and Economics has 
been the most Swedish of SSE’s programs, with only the 
third year taught completely in English – where incoming 
exchange students join the Swedish cohort – but this is about 
to change. Work is underway internationalize this program 
by offering all three years of the degree in English by 2020.

The student body has in recent years become more inter-
national in its make-up, and this change to the bachelor 
level is expected to attract more international students at 
the undergraduate level. 

S T R O N G  S T U D E N T  O R GA N I Z AT I O N

The School has excellent students and the SSE Student 
Association (Sasse) plays an important role within SSE. 
It is a non-profit organization founded in 1909 and author-
ized to represent the student interests within SSE. It has an 
annual turnover of 1.4 million euro. It offers SSE students 
many personal development opportunities and is engaged 
in ethical and socially responsible projects. It also offers 
support to the growing number of international students.

The SSE Student Association is completely run by SSE 
students, and members of the SSE Student Association rep-
resent students on all SSE boards/committees that discuss 
or decide educational questions.

environment whether they stay at SSE or spend time abroad 
during their studies.

The following list demonstrates recent efforts to expand 
and enrich SSE’s international partnerships and activities 
and enhance their value: 
•	International faculty recruitment and development 

emphasis – more than half of new faculty hires over the 
past five years have been international.

•	Continued expansion of the SSE External Relations 
Unit specifically alumni activities, corporate and donor 
relations, career management, public events, marketing 
(including program marketing) and communications. 

•	Internationalization of degree programs with Bachelor in 
Retail Management using English as instruction language 
as of mid-2018, and the goal achieved of having 50% 
international students at the master level. 

•	Internationalization of Executive Education where pro-
grams have recently been delivered in ten countries with 
a number of academic institutions including Bocconi, 
Duke University’s Fuqua School of Business, Maastricht 
University and Hong Kong University of Science and 
Technology. 

•	Launch of short program for international students with 
SSE offering a 10-day short program for MBA and 
master students from partner universities for the first time 
in 2018. 

•	Participation in Swedish governmental overseas delega-
tions and the universities G20 network.

S I G N I F I C A N T  H I S TO R I C A L  E V E N T S : 

1909	� SSE charter approved, school officially 
opens, 110 students enrolled

1926	� Opening of current building in city center 
of Stockholm 

1946	� First PhD graduate 

1977	� Award of Nobel Prize in Economics to SSE’s 
Professor Bertil Ohlin 

1994	� Corporate Partner Program is established 

2001	 SSE Business Lab is established 

2009	 SSE celebrates its 100th Anniversary 

2011	 Swedish House of Finance is founded 

2013	 SSE becomes member of PRME 

2015	� Sustainability Center Misum is established; 
SSE Art initiative is launched 

2016	� Global Challenges track introduced to 
Bachelor in Business & Economics program

2017	� Mistra Chair of Sustainable Markets and 
Scientific Director at Misum is appointed, 
Stockholm Sustainable Finance Centre 
launched

2018	 SSE becomes a PRME Champion

2018	 House of Innovation is launched
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wrote a seminal piece on the environmental degradation 
associated with industrial development.

SSE has witnessed the rapid development of our 
dedicated sustainability center, the Mistra Center for 
Sustainable Markets (Misum). In four short years, Misum 
has managed to shed light on sustainable markets for the 
benefit of all SSE stakeholders. The appointment of a fully 
financed professor as the Mistra Chair of Sustainable 
Markets and Scientific Director at Misum underscores SSE’s 
long-term commitment to furthering quality education and 
research in this subject area. 

Since 2013 when SSE became a PRME signatory, the 
School has begun the work of implementing the PRME 
principles into its activities. SSE filed its first SIP report in 
mid-2015 and the second SIP in 2017. SSE won a PRME 
award for its “outstanding” first report. These reports 
identified SSE’s objectives regarding the six principles of 
PRME for the following two-year period. In addition, SSE 
is proud to have taken on the role of the Nordic Chapter 
Chair in the UN Principles for PRME. Furthermore, the 
PRME Secretariat has selected SSE as one of the PRME 
Champions for 2018-2019. 

Since 2018, Sustainability is one of the four strategic 
pillars, focus areas where it is possible to achieve even 
stronger international recognition: Finance, Retail, Innova-
tion and Sustainability (FRIS, see Principle 3).

R E S P O N S I B I L I T Y  A N D  S U S TA I N A B I L I T Y  AT  S S E

Since its foundation by the Swedish business community, 
SSE has worked to ensure that its core activities, teaching 
and research, served the needs of that community and of 
society more generally. Over the years, this has fostered 
close cooperation of various kinds with industry and 
governmental bodies in many areas of social development. 
Environmental challenges have been on the School’s 
agenda ever since 1968, when Professor Erik Dahmén 

I N T E R N AT I O N A L  R A N K I N GS

SSE is one of Europe’s leading business schools 
and is internationally recognized in The Financial 
Times (FT) Business Education Rankings.

FT Global Rankings 2018 (in bracket is number of 
participating schools):

Executive Open Programs	 25 (of 80)

Executive Customized Programs	 35 (of 90)

Master in Finance	 18 (of 60)

Master in Management	 12 (of 100)

Global Executive MBA	 68 (of 100)

European Business School	 25 (of 95)
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Therefore, the following question was posed in School-
wide meetings and in meetings with the Board, Interna-
tional Advisory Council and Faculty and Program Board: 
how can the School’s overall learning objectives or, rather, 
educational aims be formulated and made as relevant as 
possible? The SSE Board has ratified the outcome of these 
discussions and reflections as SSE’s new, overarching 
educational aims.

The overarching educational aims take as their point of 
departure that a successful decision maker of the future 
will approach the world with curiosity and confidence 
and who, as the philosopher Ingemar Hedenius said, “is 
free and alive in relation to the unknown”. That decision 
maker may well be outperformed cognitively by artificial 
intelligence, robots or machines but the core competence of 
humans is to be human, and SSE’s educational aims takes 
this ad notam. A successful decision maker of the future will 
maximize the potential of being human. Hence, SSE has 
formulated its overarching learner-centered aims through 
the acronym FREE. It stands for:

Fact- & science-minded. SSE is a higher education insti-
tution that rests on scientifically produced knowledge. The 
bases for knowledge and critical thinking are factual, so 
SSE graduates shall be knowledgeable within the School’s 
core disciplines and have a well-developed capacity to dis-
tinguish among knowledge forms. The scientific approach 
is mandated by SSE’s 1909 mission statement and central 
to its identity. But this had not been articulated adequately. 
In a world of fake news, alternative facts and actors such 
as Cambridge Analytica aiming to influence our percep-
tions of the world, a factual and scientific mindset is more 
important than even before, not least because it cannot be 
taken for granted. Therefore, epistemology, critical and 
analytical thinking now and henceforth play a central and 
explicit role in SSE’s teaching. 

Reflective & self-aware. SSE graduates shall cultivate 
their reflective minds and understand their own motives, 
attitudes, preferences, perceptions, values and feelings. 
Better self-awareness leads to better-informed choices 
in life, and thereby better matches in future careers and 
placement. The ability to re-consider factual knowledge and 
experiences, to recapture, mull over and evaluate are all 

Inherent in the mission and the vision of the Stockholm 
School of Economics (SSE) is the provision, through 
education, of professional capabilities to future managers. 
These capabilities encompass rich notions of professional 
responsibility and business ethics. Consequently, since its 
foundation, SSE has practiced organizational citizenship 
by giving back to society and supporting its development 
by engaging with decision makers in industry and govern-
ment through its education and research activities. 

Recently the School has strengthened its strategic 
positioning and has a bold strategic plan with clarity of 
purpose. This has three dimensions:

1. Three strategic necessities: positioning, internationali-
zation and funding.

2. Four academic “beacons” which have the potential 
to attract further funding: finance, retail, innovation and 
sustainability.

3. A set of learner-centered educational aims.

E D U C AT I O N A L  A I M S  –  F R E E

In the past two years, SSE has re-assessed its overall 
educational aims in relation to future needs, guided by 
its core values. SSE engaged in a school-wide reflection 
on the role of higher education in the future. Several 
developments give rise to a need for reflection. For 
instance, top class universities today provide massive open 
online courses; and EdX, FutureLearn, Coursera, and the 
Khan Academy have opened completely new avenues of 
learning. The world is increasingly shaped by changing 
planetary conditions, inequalities, migration, digitalization, 
machine learning and artificial intelligence, and the role of 
knowledge and access to knowledge is changing rapidly. 

PR INC IPLE  1

PURPOSE

Principle 1: We will develop the capabilities of students to be  
future generators of sustainable value for business and society at large 

and to work for an inclusive and sustainable global economy.

S S E ’S  L E A R N I N G - C E N T E R E D  A I M S :

Fact and science minded

Reflective and aware

Empathetic and culturally literate

Entrepreneurial and responsive 
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crucial for life-long learning. Reflection thereby serves as 
a form of vaccination against outdated mental models and 
dangerous orthodoxies. 

Empathetic & culturally literate. SSE graduates shall 
develop their empathy. If they are better at understanding 
and sharing the feelings of others, they will be better lead-
ers, better marketers, better entrepreneurs, better specialists 
and better citizens. An ability to view the world from some
body else’s perspective is a key leadership competence. In 
a globalized world, there are high (and growing) expecta-
tions for the proficient use interdisciplinary knowledge and 
for cultural literacy. Successful interaction with someone 
from another background, expertise or profession than one’s 
own is increasingly a prerequisite for successful societies.

Entrepreneurial & responsible. SSE graduates shall 
question the status quo and actively drive change. They 
need to have a creative approach to the activities they 
engage in. Being entrepreneurial does not mean that all 
graduates will start their own ventures, but that they will do 
the creative and critical thinking that questions the status 
quo. Being entrepreneurial also entails taking responsibility 
for one’s actions and seeing their impacts in society and on 
the world at large. 

Through FREE, the signal to SSE’s stakeholders is clear: 
our aim is to graduate students who are intellectually 
strong, ambitious and knowledgeable in economics, 
finance and business administration. But, in addition, stake-
holders can expect that SSE graduates have an ambition to 
do something that goes beyond him- or herself: an urge to 
contribute to a better world. 

SSE’s ambition is to convey to its students that they 
should be good winners and succeed with warmth, respect 
and empathy. A good education imparts privilege, and as 

the French expression noblesse oblige implies, privilege 
also carries obligations. By taking these obligations 
seriously, SSE is positioning itself differently as a business 
school – less stereotypically. 

That positioning, as factual, reflective, empathetic 
and entrepreneurial, also speaks to financers and other 
stakeholders that want to support an institution with higher 
goals, one that explicitly takes responsibility for the kind of 
individuals that it graduates.  

The cultural literacy component of FREE both supports 
and reflects the School’s increasingly international char-
acter. FREE is ambitious, requiring as it does a scientific 
approach grounded in excellent research and explicit 
awareness of knowledge forms and a greater focus on the 
reflective, empathetic and responsible individual. The path 
to achieving that ambition is a broadened, contextualized 
approach with more and new kinds of attention to teach-
ing, pedagogy and the learning experience and with an 
increased presence of humanities and the arts, expanded 
mentoring and tutoring, and a continuous effort to create 
a learning environment full of even greater intellectual 
excitement. FREE aims to make SSE a place where the 
great questions of our time can be posed, where students 
learn facts but, most importantly, where they learn to think.  

Several initiatives align with the FREE aims. One example 
is the four-semester Global Challenges track and other 
curricular changes presented under Principle 2. 

W H AT  P R M E  M E A N S  T O  T H E  S T U D E N T 
A S S O C I AT I O N

The purpose of the SSE Student Association (Sasse) is to 
care for the joint interests of the students, which includes 
the provision of educational coverage, extra-curricular 
activities and career services. A board leads the associa-
tion. Each year, the newly elected board sets goals to give 
the organization a clearer picture of what areas of interest 
the operational year will revolve around. The board then 
draws up an operational plan regarding the actions and 
responsibilities of the various units of the association in 
order to reach these goals.

The 2017–18 board rallied behind the primary goal of 
adding a broader focus on student health and wellbeing 
within the association. To quote the 2017–18 Operational 
Plan: “Stress related health problems are [...] not only 
isolated to SSE but appear in our society at large. SSE sets 
the standard for what students will prioritize later on in life 
– students who most likely also will influence many others 
at different workplaces as future leaders. If Sasse can 
help by raising awareness during their period of studies, 
we believe that we have helped our members to come a 
long way.” 

One example of a particular measure taken to implement 
this goal was the creation of the Student Health Council 
which consists of both faculty and student representatives. 
The council is still in operation and proactively works 
against the exacerbation of mental illness in today’s 
society. Another example involves the establishment and 
development of the Health Initiative Funds with means 
earmarked for health initiatives.
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sustainability increases within courses and in society, the 
engagement of students increases as well. To support this 
growing interest, the Student Association facilitates various 
projects which permit students to develop their capabilities, 
thereby establishing them as future generators of sustaina-
ble value in both professional and social settings. One such 
example, the project Effective Altruism, has evolved since 
the last SIP report was written. “Effective Altruism sets out 
to answer how we, as individuals, businesses and nations, 
can use the resources we have – time, capital, talent and 
knowledge – to make the most out of helping others, [both] 
near and far away,” said one of the project’s leaders 
during an interview. 

In addition, some well-established projects have also 
increased their sustainability focus. One example is SSE 
Recruitment Days, otherwise known as Handelsdagarna, 
the largest annual career fair at Stockholm School of 
Economics. The project has the last two years received the 
Foundation’s Environmental Award for Events, “Milijömärkt 
Event” in Swedish, by the Keep Sweden Tidy Foundation, 
founded by the Swedish Environmental Protection Agency. 
The fair is now entirely vegetarian, paper-free, and has 
implemented a refined system of recycling. Furthermore, 
all company representatives are given suggestions on more 
environment friendly means of transportation to the fair 
and are offered to climate-compensate for their emissions. 
Similarly, the M2 Media and Marketing Week at SSE, 
which attracts plenty of students every year, has this year 
gone completely vegetarian to reduce its environmental 
footprint.

In May 2019, the Social Committee put out a survey 
to students with the purpose of investigating their mental 
health and evaluating what the committee, the rest of the 
Student Association and SSE could do further to help to 
improve the wellbeing of all students. “This is an oppor-
tunity to really make a mark on the guidelines that define 
how SSE operates,” the committee wrote.

S T U D E N T S  TAC K L E  S U S TA I N A B I L I T Y

The vision of the 2018-19 Board is to work towards a more 
sustainable and future-oriented organization. The board 
formed three sub-goals consisting of improving economic, 
social and environmental sustainability within the organi-
zation. 

The goal of economic sustainability was to rethink 
the current financial model of the Student Association, 
which previously relied almost solely on revenue from the 
operations of the Business Committee. In a time where 
we are experiencing changes in the demands from both 
companies and other relevant parties, having a financial 
model dependent on external parties comes with much risk. 
As a consequence, the board investigated other potential 
sources of income. 

The goal of improved social sustainability focused on 
improving the culture within the Student Association. 
One implemented measure in pursuit of this goal was 
to decrease the entry barriers to the association by 
highlighting the importance of small initiatives within the 
association. 

In trying to achieve the goal of complete environmental 
sustainability within the organization, the association 
implemented recycling bins around the school and a drastic 
reduction in the number of paper documents within the 
association. 

The Student Association could also be said to fulfil the 
purpose of acting as a professional playground for students 
to apply and develop the theoretical coursework taught 
at SSE. As the focus on responsible management and 

I M PAC T  O N  A  S T U D E N T

“Thanks to the possibilities that Sasse provides 
to work on sustainability-focused projects and 
the knowledge I have gotten from the Global 
Challenges courses, I have learnt what it takes to 
make a real difference in the world. 

“Through my own leadership, I’ve been able to 
influence the leaders of tomorrow to see the bigger 
picture and move in the right direction. I have 
been the project leader of Focus CSR, been on 
the boards for Effective Altruism SSE and Equality 
Group. Now I’m part of an independent project 
called SSE Students for Climate Action and we 
influence the students, put pressure on the School 
itself and signal to the business sector what we ask 
of them as our future employees 
and partners.”

Olivia Lemmel 
Bachelor Student year 2
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Ethics, responsibility and sustainability (ERS) are core 
Stockholm School of Economics (SSE) values integrated 
into all activities and reflecting the Founders’ mission 
and vision for the School. SSE’s commitment to ERS was 
reaffirmed in part by the recent, strategic decision to 
prioritize sustainability as one of the four strategic areas of 
excellence. The “FRIS” strategy is to develop the Finance, 
Retailing, Innovation and Sustainability research fields (see 
Principle 3 for more detail).

SSE’s core values are Scientific, Responsible and 
Transparent. Additional distinguishing values are Inventive, 
International and Excellent.

Several changes were made to the program portfolio 
in recent years as a result of these values and the FRIS 
strategic focus. These include: 

•	The Master in General Management, aimed at students 
with non-business backgrounds, has been discontinued.

•	The Master in Business & Management has been 
redesigned to focus on innovation, change and business 
creation and development.

•	The Master in International Business has proven to be a 
most successful program.

•	The Bachelor in Retail Management has been introduced 
and from mid-2018 is offered in English. 

•	There are three PhD programs: Finance, Economics and 
Business Administration. The program portfolio is broad-
based and of high quality.

 

PR INC IPLE  2

VALUES

Principle 2: We will incorporate into our academic activities, curricula, and 
organizational practices the values of global social responsibility as portrayed 

in international initiatives such as the United Nations Global Compact.
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S S E  A R T  I N I T I AT I V E

The SSE Art Initiative is another example of a cultural 
program that aims to widen student learning and encour-
age reflectiveness and empathy. SSE and Misum are well 
aware of artists’ long lasting engagement with environmen-
tal issues. Launched officially in 2015, the Art Initiative has 
had increased activities and impact in the past two years. 
Art has the capacity to generate sensory experiences, to 
provoke and to inspire. In combination with the humani-
ties, it enhances critical thinking and potentially conveys 
a deeper understanding of ourselves and our societal 
contexts, including many of the global challenges facing 
humanity. The SSE Art Initiative actively integrates art and 
humanities into SSE’s academic context and makes the 
School more knowledge intensive.

The SSE Art Initiative curates video-art screenings, builds 
a donation-based permanent art collection at SSE, and 
arranges art talks, exhibitions and research colloquia 
which relate art and business. Here are a few examples of 
events held in the past year:
•	Art talk with Johan Bergström Hyldahl and Katja Larsson, 

two of Sweden’s interesting younger artists. 

•	Art talk with Santiago Mostyn: Art and Changing Human 
Relations.

•	Contemporary Art for Top Design Branding – Karina 
Ericsson Wärn, Beckmans School of Design.

G L O B A L  C H A L L E N G E S

The introduction of the Global Challenges track in 2016 
features prominently in the increased focus on sustainabil-
ity and responsibility as 20% of the first two years’ core 
curriculum in the Bachelor in Business & Economics. The 
first two semesters are “Global Challenges: Knowing” and 
“Global Challenges: Doing”. They focus on developing a 
factual and science-based approach to sustainability ques-
tions and their governance. The third semester, “Global 
Challenges: Being” foregrounds empathy, self-awareness, 
reflection and contextual knowledge. The fourth semester, 
“Global Challenges: Expressing”, leads the students into 
the practical application of their new knowledge and 
perspectives through project work.

The tutorial program in the Bachelor in Retail Manage-
ment has a similar ambition. 

Another major innovation is a pro bono executive 
education program for educated and experienced refugees 
in Sweden. It is the Rapid Accelerated Management 
Program (RAMP). The EMBA curriculum also has ethics, 
responsibility and sustainability as integrated starting 
points for conceptualizing the role of business in society, 
for legitimacy and for long-term survival. For two consec-
utive years, two faculty members have featured in a list of 
the most influential individuals in the country when it comes 
to sustainability. 

Art makes us free and at ease in an uncertain 
world. In the latest issue of the Moderna Museet’s 
Vänner magazine, Isak Nilson from SSE Art 
Initiative discusses the role of art in relation to the 
educational mission of SSE aiming at generating 
reflection, self-awareness, empathy, and cultural 
literacy. Capabilities needed to face the increased 
uncertainty in the world of today.
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groups. Each member receives the books for free and are 
provided free meals for the book-circle discussions.

“The SSE Literary Agenda has in short time attracted a 
remarkably large number of members. It really shows what 
an intellectually vibrant School this is, and that our students 
are interested in reflecting upon societal issues through the 
lens of contemporary fiction,” says Erik Wikberg.

E Q UA L I T Y  A N D  D I V E R S I T Y

Equality and diversity are concerns for SSE. To emphasize 
and prioritize this, the School appointed a full-time equal-
ity and diversity manager in 2015. She continues to map 
areas of improvement and then develop and implement 
strategies for achieving gender equality and increased 
diversity at the School. All academic and support staff 
attend regular workshops to enhance their understanding 
within this field.

SSE aims to make the faculty more diverse both by 
increasing the proportion of senior female faculty and the 
number of faculty members with citizenship and graduate 
degrees from abroad. The number of female full professors 
has increased, but the female representation at SSE still 
needs to be improved. This is a matter of legitimacy and 
perceived quality and therefore of utmost importance, espe-
cially in Sweden with its international reputation for gender 
equality. International searches and ambitious international 
recruitment have proven successful and this strategy will 
continue to increase the proportion of international and 
female senior faculty.

Student recruitment also aims at becoming more 
gender-balanced. Maria Frithz Warg, one of the two new 
Program Directors for the Bachelor in Business & Econom-
ics, is visiting schools in areas where few students usually 
apply to SSE and encouraging young people, especially 
girls, to think about SSE as a possible educational route for 
their future. 

•	Outdoor Art Performance Ritual by Ylva Snöfrid – From 
the Eyes of the Painter.

•	How Arthur Jafa ś videowork “love” is the message can 
make us reflect on ourselves and others.

•	Dada for the Swiss Bank – a global leader on bridging 
Art and Business, Cynthia Odier, founding Director of 
Flux Laboratory, Geneva.

•	Economic Space Conference – with Moderna Museet, 
a conference on how artists and activists relate to and 
influence the global economy today. 

T H E  N E W  L I T E R A RY  P R O G R A M

From mid-2018, with a donation from the Natur & Kultur 
Foundation, SSE started a three-year initiative, the SSE 
McKinsey Literary Program. This enables students to read 
fiction together in book-circles, attend author talks and 
literary lectures, and write reflection papers in order 
to earn a certificate which is co-sponsored by the man-
agement consultancy McKinsey & Company. The aim is 
to promote self-reflection, empathy and cultural literacy 
among students.

Over 200 students, doctoral students, faculty and staff 
signed up for the first year. They are reading seven novels 
selected by an advisory board consisting of representatives 
from the publishing industry as well as Maria Schottenius, 
PhD and literary critic, and professor Lars Strannegård, 
SSE President. 

“We hope literature will be able to open other worlds 
for students, helping them see circumstances from other 
people’s perspectives. Future leaders will need this empathy 
and capacity for reflection,” says Lars Strannegård.

Erik Wikberg, a teacher and researcher at SSE special-
ized on the Swedish book markets, leads the program. In 
addition, 25 people from faculty and staff act as book-cir-
cle leaders for the members, who are divided into small 

S S E ’S  G E N D E R  F I G U R E S  FRO M  D E C  2 018 

Enrolled students

Bachelor level 2018 51% male 49% female

Master level 2018 59% male 41% female

PhD level 2018 45% male 55% female

Staff

Faculty

  Full Professors 2018 84% male 16% female

  Associate Professors 2018 76% male 24% female

  Assistant Professors 2018 56% male 44% female

Professional Services Staff 
(excluding SSE executive 
management team) 2018

28% male 72% female

Executive Management Team 71% male 29% female

Full-time employment (all staff) 
2018

49% male 51% female

Part-time/project-based 
employment 2018

41% male 59% female
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all parliamentary parties and social actors from many 
different industries, Järvaveckan contributes to increasing 
the conditions for all citizens to engage politically, partici-
pate actively in society and put their priority issues on the 
political agenda. 

I N T E R N AT I O N A L  E X P E R I E N C E  F O R  S T U D E N T S

SSE has a high proportion of international students 
according to a new report from Stockholm’s Akademiska 
Forum (Stockholm Academic Forum) in March 2019. Of the 
total number of students, 30 percent come from countries 
other than Sweden, the highest proportion among the 
universities in Stockholm.

SSE is attractive for students seeking an international 
environment, whether they come from Sweden or other 
countries. All Master level programs and the Bachelor pro-
gram in Retail Management at the School are international 
and, effective from 2020, the largest Bachelor program in 
Business and Economics will also be open to international 
students, as the entire program is being reformed and all 
courses will be taught in English. Among current students, 
the German group is the largest, followed by students from 
China and then India.

“This is a result of our purposeful strategy of being an 
international business school based in Sweden. SSE aims 
for a balance among its students, with half being Swedish 
and half coming from other countries. This will make our 
environment internationally attractive to Swedish students, 
while still being Swedish enough to attract international 

S A S S E  F E M I N I S T  S O C I E T Y

The Sasse Feminist Society continues to be active at SSE, 
with its student members arranging a variety of events and 
participating in SSE events. 

In February 2019, SSE and the Sasse Feminist Society 
held a special event to discuss breaking the norms in the 
business world, titled “LGBTQ in business”. Bo Becker, SSE 
Professor of Finance, moderated the panel consisting of 
Caroline Farberger (CEO, ICA Försäkring), Maria Valentin 
(CEO, Forsbergs Fritidscenter), Damian Brewer (Manag-
ing Director, Royal Bank of Canada) and Kristoffer Feet 
(Management Consultant, McKinsey & Company).

E C O N O M I S T  O F  T H E  Y E A R

SSE continues to highlight future leaders through its Female 
Economist of the Year award – now in its 18th consecutive 
year – to an outstanding student at SSE. The award aims 
to promote young women’s advancement in business and 
contribute to improved conditions for women in business.

Sofia Fölster is the SSE Female Economist of the Year 
2019, and will do a tailor-made scholarship program at 
Volvo Cars, while Nadja Abbas was SSE Female Economist 
of the Year 2018 and did her year’s scholarship at global 
bank Citi. 

“The Stockholm School of Economics works actively to 
promote female role models in order to contribute to a 
more equal business community,” says Lars Strannegård, 
President of the School. “The Female Economist of the 
Year scholarship is part of this important effort.” Previous 
scholarship winners have built successful careers in their 
respective sectors and have become leaders in their fields. 

D I V E R S I T Y  B E YO N D  G E N D E R

Another way of broadening the base of student recruitment 
is to connect with young people from geographic areas 
outside the traditional catchment of the School, initiate 
conversations and create awareness of how higher educa-
tion can be a way of reaching goals and fulfilling dreams. 
SSE participated at Järvaveckan in 2019, promoting the 
campaign “Vad är din grej?” (“What’s your thing?”). SSE 
students are also encouraged to participate. Järvaveckan, 
five days of seminars and 300 organizations involved, is 
about reducing the distance between the elected politi-
cians and the citizens. By attracting party leaders from 

FE M A L E  E CO N O M I S T  O F  T H E  Y E A R

Sofia Fölster, SSE 
Female Economist of 
the Year 2019.

Nadja Abbas, SSE 
Female Economist of 
the Year 2018.
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the use of utilities during the Student Association’s events, 
the association’s garbage handling, travel policy, as well 
as other recurring activities that can aid in reducing the 
environmental footprint of the Student Association.

A recent action taken by the Student Association in order 
to align with the sustainability focus was the implemen-
tation of recycling bins at the School. It all started with 
Handelsdagarna mentioned above and its recycling system 
during the two fair days. The project clearly showed the 
rest of the School the strong will amongst students to 
have this system in place and also that it was feasible to 
execute. After dialoguing with the School, a new staff was 
hired with one of her missions to implement recycling bins 
throughout the school premises. Today this system is in 
place and well received by all stakeholders.

S T U D E N T S  G O  F O R  E Q UA L I T Y

To create an organization that supports good camaraderie 
and a diverse, inclusive environment, the Student Associ-
ation has strict policies for recruitment processes and the 
pursuit of equality work. These function as guidelines to 
make sure all students get a fair chance to be included and 
offered a chance to get a position within the association.

The Equality working structure consists of two main 
functions: the Equality Group and the Equality Forum:
•	The Equality Forum exists in order to discuss equality 

issues in the Student Association. The purpose of the 
Forum is to maintain transparency in the actions taken 
by different parts of Sasse towards equality, follow up 
on goals made and a forum for all students to discuss 
equality at SSE and Sasse. 

•	The Equality Group is an independent unit within Sasse, 
led by the so-called Equality Representative. The group 
acts as a link between the members of Sasse and 
the SSE Equality and Diversity Manager in questions 
regarding discrimination, equality and diversity. It also 
works as the contact for Sasse members who experience 
discrimination, harassment or infringements in terms of 
the Equality Policy.

Several projects and forums are in place to oppose the 
existence of gender inequality when it comes to women 
and men in industry. Women’s Network is a networking 

community within the Business Com-
mittee for all female students at SSE. 
The purpose is to actively promote 
female students to be inspired and 
reach their full potential by provid-
ing concrete tools and rewarding 
events, both network building and 
educational. Furthermore, the Student 
Association organizes a big fair 
during the second half of the year 
called Women’s Finance Day to 
inspire talented and driven young 
women to pursue a career within the 
finance industry.

students,” says Lars Strannegård, SSE President.
The School also leads the field with regards to student 

exchanges according to the report. Fully 18 percent of its 
students took advantage of the opportunity to study abroad 
during their studies at the School, compared with two 
percent of all students at all universities in Stockholm taking 
the opportunity to participate in an exchange.

SSE offers several opportunities to study abroad, 
including double degree programs in which the student 
spends a year in Stockholm and a year abroad, resulting 
in a double degree. Students can choose between Bocconi 
University in Italy, the University of St Gallen in Switzerland 
and Sciences Po in France. 

VA L U E S  O F  T H E  S T U D E N T  A S S O C I AT I O N

The mission of the Student Association (Sasse) reads as 
follows: “Sasse shall be a non-religious and non-political 
organization with the task of promoting good camaraderie 
between the students at SSE and of looking after their joint 
interests.”

In order to secure the members’ growing interest in 
responsible management and sustainability, the Student 
Association, in collaboration 
with Misum, plans to develop a 
sustainability branch. The purpose 
of this particular branch is to place 
sustainability permanently on 
students’ agendas. Moreover, the 
Student Association intends for the 
unit to be an umbrella for all existing 
and upcoming sustainability projects, 
initiatives and interest groups. 

Furthermore, the Student Asso-
ciation suggests the unit to be an 
independent project that will handle 
internal sustainability governance 
and monitor the organization’s 
structure in terms of sustainability. 
For instance, the unit will oversee 

CO R E  VA L U E S

SSE’s core values are:

SCIENTIFIC

RESPONSIBLE

TRANSPARENT

D I S T I N G U I S H I N G  VA L U E S

Additional distinguishing values:

INVENTIVE

INTERNATIONAL

EXCELLENT
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Stockholm School of Economics’ strategic approach to 
responsible management education is to incorporate 
elements of it into each of the courses in all academic 
programs at all levels, including Executive Education. This 
integrative approach exposes the students to ethical con-
cerns in the context of disciplinary and business-functional 
learning, where it is most relevant to them. 

The School has also made the strategic decision to 
include sustainability as one of four priorities in its “FRIS” 
strategy. Four subject-areas, where SSE has an existing 
international profile and great development potential, have 
been selected and developed. These are abbreviated FRIS: 
Finance, Retailing, Innovation and Sustainability.

The latest changes include:
•	The Department of Finance has recruited key faculty 

members, appointed new holders of endowed chairs 
and a new fundraising goal set for year-end 2019 looks 
promising.

•	Long-term funding for the Center of Retailing is secured, 
an endowed chair created and filled, and the BSc 
in Retail Management is now open to international 
students. A substantial donation was made towards an 
innovative program to promote in-depth learning.

•	To promote innovation, in the past year SSE created the 
new Department of Entrepreneurship, Innovation and 
Technology, and launched the House of Innovation.

•	The Mistra Center for Sustainable Markets (Misum) is 
expanding the opportunities for SSE in the sustainabil-
ity field. Misum is active in education, research and 
outreach. At Misum, a chair has been established in 
sustainable-markets research, and its holder is Professor 
Mette Morsing.

The ambition of SSE is to offer life-changing learning 
experiences for all students at the School. SSE graduates 
should have made use of their full potential and be well 
prepared for their careers. This means SSE has to con-
tinuously develop its education to meet new challenges 
facing future leaders. This, in turn, means that teachers 
at SSE continuously have to develop. SSE has a variety 
of processes in place to develop its teachers, including in 
digital learning and teaching.

The School has a variety of community outreach activities 
run by both faculty and students. These contributions are 
coordinated by the VP External Relations and the Student 
Association. 

Public and internal research lectures from eminent speak-
ers in the arena of sustainability and responsible manage-
ment are organized on a regular basis (see Appendices A 
and B).

In addition, the further development since 2016 of 
Global Challenges courses at the bachelor level, which 
has proven most successful, further expands the scope of 
responsible management into global stewardship.  

SSE has exceptional corporate contacts and the School 
works in close collaboration with the wider business 
community to ensure the rigor and relevance of its research 
and educational programs. The School uses accreditation 
processes as tools for strategic development and quality 
assurance.

PR INC IPLE  3

METHOD

Principle 3: We will create educational frameworks, materials,  
processes and environments that enable effective learning experiences 

for responsible leadership.
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I M PAC T  O F  M I S U M

The inauguration of the Misum in 2015 was the most 
decisive step on the journey to responsible management 
education and the start of a number of pervasive changes. 
The aim is to have a world-class research environment that 
leads to practical solutions for sustainable development, 
and Misum has achieved important milestones in this 
regard. The mission of Misum translates into three pillars: 
research, education and outreach, generating rigorous 
scientific knowledge and using this to engage with SSE 
internally and with the business world and society. Misum 
has gradually expanded and recently started to initiate 
projects across all SSE departments as well as with other 
scientific institutions in Sweden and Europe and the US.

Misum has grown remarkably as an organization and in 
terms of impact within and beyond SSE. The appointment 
of the Scientific Director in 2017 further enhanced research 
activities. Misum has produced and continues to produce 
knowledge of high scientific quality, contributes to the 
development of educational programs on sustainability 
as well as engages with practitioners to assure practical 
relevance of research and education. 

The establishment of Misum itself played a central role in 
attracting resources from the Global Challenges Foundation 
to centrally develop and establish the Global Challenges 
track.

L E A R N I N G  I N I T I AT I V E  I N  R E TA I L  M A N AG E M E N T

Retail companies are a strong force for development 
in Sweden and beyond. In late 2017, thanks to a close 
partnership and a donation from the Axel Johnson Group, 
SSE announced it would be launching the Antonia Ax:son 
Johnson Tutorial Program, the largest ever initiative in 
education and personal development in the history of the 

School. The donation is the only one of its kind in Sweden, 
where most public and private funding is usually spent on 
research and not education.

Starting in the autumn of 2018, undergraduate students 
on the School’s Retail Management program were given 
the opportunity to enhance the depth of their learning by 
meeting a senior researcher on an ongoing basis to discuss 
current topics and their own development. The program has 
been inspired by universities such as Oxford, Cambridge 
and the US liberal arts colleges, and continues SSE’s 
tradition of high-density learning and close contact between 
students and faculty. Thanks to the donation, SSE can 
now advance its teaching a step further, offering students 
individual training in independent and analytical thinking 
and improving their communicative capacity.

“This is the largest individual educational initiative in the 
history of the Stockholm School of Economics. It will further 
strengthen the Retail Management program, making it a 
powerful engine for educational development throughout 
the School,” says Lars Strannegård, SSE President.

“Having the opportunity, even at the undergraduate level, 
to reflect on your own learning in close contact with faculty 
will give students a deeper understanding of how their 
knowledge can be applied in a changing world,” says Sara 
Rosengren, Professor and Head of the Center for Retailing.

D E PA R TM E N T  O F  E N T R E P R E N E U R S H I P, 
I N N OVAT I O N  A N D  T E C H N O L O GY  A N D  H O U S E 
O F  I N N OVAT I O N

In the past year, SSE created the new Department of Entre-
preneurship, Innovation and Technology, and launched the 
House of Innovation – with the aim of promoting societal 
prosperity through creating and nurturing new ventures, as 
well as transforming and renewing existing organizations 
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cohort of students completed the two-year track. Now the 
Global Challenges track is being given a further boost by 
SSE, within a further restructuring of the School’s largest 
Bachelor program, which will be completed by fall 2020. 
“The ultimate vision is to integrate Global Challenges 
knowledge into all education at the School. This means that 
the understanding of global risks and the capacity to work 
towards sustainability goals is taught to all students at all 
levels,” says Maria Perrotta Berlin.

T E C H N O L O GY  I N  T E AC H I N G

Technology development presents both challenges and 
opportunities for an education that aims at keeping pace 
with a changing world. The use of technology can help 
reducing the carbon footprint of increasingly international 
research and education programs. Moreover, generations 
that are native to new technological tools benefit from 
perceiving their integration into pedagogical methods 
and learning objectives. Finally, technological tools can 
improve dialogue within the School (between students 
and educators) and with partners outside the School (see 
Principles 5 and 6).

SSE has made efforts to expand the use of technolo-
gy-enhanced learning (TEL) in the teaching of disciplinary 
content, with increased progress in 2018/9. With IT Ser-
vices in focus, it guides the integration of digital tools into 
educational programs (and research), largely by providing 
application management. This includes working as a liaison 
between SSE faculty and IT vendors and developers. 

The target outcome is a digital campus, one leg of which 
is currently in place: a studio for in-house production of 
educational material and direct digital distribution to 

and preparing students to be responsible future leaders. 
The Head of Department is Professor Magnus Mähring.

The House of Innovation is a new interdisciplinary 
research, education and outreach environment. It focuses 
on research and teaching in innovation, digitalization 
and entrepreneurship, and was possible through a large 
donation from the Erling-Persson Family Foundation.

The House includes the new Department of Entrepre-
neurship, Innovation and Technology, the Jacob & Marcus 
Wallenberg Center for Innovative and Sustainable Business 
Development, and the Scania Center for Innovation and 
Operational Excellence. It also works closely with the 
Stockholm School of Entrepreneurship and the SSE Business 
Lab, thus encompassing activities ranging from knowledge 
creation, dissemination and education to extensive industry 
collaborations and incubation of start-ups. With the House 
of Innovation, SSE continues to strengthen the Swedish eco-
systems for entrepreneurship and innovation, and produce 
knowledge valuable to private and public organizations 
that need to build capabilities to face rapidly changing 
market conditions.

“We are happy to say that thanks to the Erling-Persson 
Family Foundation, we can now create a world-class 
interdisciplinary research environment. This will be a 
meeting point for actors from different sectors and fields, 
researchers, students, policymakers and decision makers, 
for exchanging knowledge, thoughts and ideas. This type 
of exchange is crucial for Sweden’s future competitiveness,” 
says SSE President Lars Strannegård. 

B O O S T  T O  G L O B A L  C H A L L E N G E S 

Increasing numbers of students choose SSE because of 
the school’s sustainability education. At the same time, the 
expectations from the business community have grown: 
they seek graduates with a high level of sustainability 
knowledge. SSE has appointed the experienced researcher 
and teacher Maria Perrotta Berlin as Global Challenges 
program development director to further improve the 
education track.

The large Bachelor program in Business and Economics 
was restructured through a major donation to incorporate 
a Global Challenges track, which enhances students’ 
understanding of the enormous challenges that our world 
is facing. While actual global challenges are many and 
varied, the pedagogy developed to address them frames 
the key learning in terms of four phases of change: 
knowing a problem, doing something about it, reflecting on 

and understanding one’s 
own role and, finally, 
convincing others to act 
and collaborate. An inter-
national advisory board 
for the track has been 
established to ensure 
that Global Challenges 
addresses relevant global 
issues from a truly global 
perspective. 

In mid-2018, the first 
The four consecutive modules  
of the Global Challenges track.

FE E D B AC K  FRO M  G LO B A L  
C H A L L E N G E S’  S T U D E N T S

A few student comments received by teachers 
during their internal evaluation:

“The strengths of the courses are the freedom 
and the depth of the area we get to explore 
by ourselves. This is something all of SSE 
have to learn!”

“It was advantageous to get constant 
feedback during the workshops. It has 
been very important regarding the progress 
and guidance of the projects, but also as 
inspiration when hearing about other groups’ 
issues and ways of thinking.”

“On a personal level, the courses have taught 
me to trust more in my abilities. I want to 
become an entrepreneur in the future.”

23



The Inclusive Classroom and Teaching Executives. In 
addition, there has been a series of pedagogical brown-
bag lunches on various topics.

AC C R E D I TAT I O N  O R  R E C O G N I T I O N  BY 
N AT I O N A L  A N D/O R  I N T E R N AT I O N A L  AG E N C I E S 

SSE has been given the right to award degrees on all lev-
els (Bachelor, Master and PhD) by the Swedish government 
(MBA programs are not regulated in Sweden). In 2011, a 
quality assurance evaluation conducted by the Swedish 
National Agency for Higher Education for the subject 
areas Economics and Business Administration reconfirmed 
the very high national quality of the SSE programs at BSc 
level. In 2017, the PhD programs in Economics and Finance 
have been evaluated by the same agency with the same 
high result. In 2017, the agency conducted a thematic 
evaluation of sustainable development within academic 
programs. SSE was one of only 12 Swedish universities to 
earn a satisfactory result.  

The Swedish Foundation for International Cooperation 
in Research and Higher Education awarded SSE its top 
ranking for institutional internationalization levels in 2016, 
2017 and 2018, the first three years of this ranking. 

Engagement with accreditation processes are used by 
SSE as tools for strategic development and quality assur-
ance. SSE is one of the co-founders of EFMD. A number 
of SSE’s senior management members have had roles 
within the organization throughout the years. SSE was 
accredited by EQUIS in 1999 and re-accredited in 2005, 
2010, 2014 and 2018. In the 2018 peer review report, 
the evaluation team concluded that SSE had demonstrated 
outstanding quality, well above the level required to satisfy 
EQUIS standards in specific areas. SSE can be considered 
an example of “best practice” in these areas.

Some areas where the peer review team commended 
SSE are:
•	The quality of students and faculty.

•	Positioning and output of research.

•	Ethics, responsibility and sustainability.

•	Contributions to the wider community.

•	National corporate links. 

•	Context, governance and strategy.

The team stressed that “SSE is rightly and highly 
regarded as a leader in ethics, responsibility and sustaina-
bility”. 

SSE participates in the Financial Times (FT) rankings and 
has held the number one position in the Nordic region 
since the European Business School ranking was started. 

GreenMetric is an initiative started in 2010 by Universi-
tas Indonesia. There are two focus areas, sustainability in 
education and greening of campuses. It reports the results 
of an online survey filled out by schools around the world, 
evaluating three main areas (environment, social elements, 
and economic elements) with six sub-areas (setting and 
infrastructure, energy and climate change, waste, water, 
transportation, and education). GreenMetric hopes that, 
through alerting university leaders and stakeholders, more 

students. Material currently includes podcasts, videos and 
the management of webinars. A second aspect of a digital 
campus is professional expertise, in the form of a full-
time digital-learning specialist. While this specialist does 
work with students to improve their capabilities as digital 
learners, the primarily focus is working with and supporting 
faculty as they develop digital teaching/learning material.

Work with materials development naturally also supports 
competence creation and knowledge transfer. To date, the 
clearest example of competence creation and knowledge 
transfer is a program called Pedagogical Development in 
Action (PDA).

The aims of PDA are: 
•	To increase the number of teachers with knowledge of 

and interest in blended learning.

•	To re-design a growing number of courses (and create 
new ones).

•	To raise the level of pedagogical dialogue among SSE 
departments.

•	To create a number of best-practice cases within SSE.

•	To increase the pace of organizational learning around 
digital-learning support.

•	To evaluate new tools and equipment.

•	All of which aim, ultimately, to enhance student learning.

For example, among a number of sessions held in 2018, 
in February a session explained three different tools that 
can be applied to teaching – Skype (for Business), TEAMS 
and ZOOM – giving scenarios and explaining their use.

In the past two years, other pedagogical initiatives have 
also taken place at SSE, with courses for faculty members 
and PhD students such as Developing Teaching Excellence, 
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The first step was to clarify what was meant by sustain-
ability and responsible management education. Although 
so important for society and future generations, it is not 
easy to define in many specific contexts. Misum decided to 
use the United Nation’s Sustainable Developments Goals 
(SDGs) as a point of departure: their domains are broad 
enough to cover relevant economic, social and environmen-
tal issues, and in combination with Agenda 2030 are a 
framework with potential for political and corporate action. 

For the mapping task, labels like “life on land”, “zero 
hunger” or “decent work and economic growth” are not 
sufficient however. The more precise indicators and 169 
sub-targets defined by the UN were used, and the core 
subjects described in the course outlines as first information 
for students, and derived a list of key words for every SDG 
as benchmarks for the assessment.

SDG 12, “responsible consumption and production” has, 
for example, these key words: sustainable consumption, 
LOHAS, CSR, ESG, sustainable supply chains, circular 
economy, responsible management, business ethics, pollu-
tion, market failure (externalities, public goods, commons), 
fair trade/trade policies, and sustainable standards and 
labels.

With these checklists, the researcher screened the 
available schedules, lecture slides and material of all 
courses. Taking into account that seminars and lectures 
might not be entirely dedicated to, say, ethics or pollution 

attention will be given to combating global climate change, 
energy and water conservation, waste recycling and green 
transportation. SSE filled out its first GreenMetric ranking 
survey in 2018. SSE was ranked #142 out of 719 in the 
world, and first of three in Sweden. 

M A P P I N G  E D U C AT I O N  F O R  S U S TA I N A B I L I T Y 

The introduction of the Global Challenges track has been 
a paradigm shift for business and management education 
at the School, and has caused ripples among both students 
and faculty with broader perspectives and new pedagogi-
cal approaches. 

But what about the courses and curricula apart from 
Global Challenges? SSE offers bachelor, master and PhD 
programs, executive education and MBA courses, and 
in line with the purpose and values of PRME, it seeks to 
integrate sustainability and principles of responsible man-
agement in all of them. Not as an exceptional track, but 
related to the specific contents of business management, 
accounting, corporate finance and economic theory. 

This will be one of the big challenges for the next years, 
and gives rise to questions. What does this mean? How 
are sustainability topics related to the core themes of our 
programs? Misum has taken a lead on this by developing a 
comprehensive map of SSE curricula with regard to sustain-
ability content. This looks at concrete themes, the fractions 
of contact hours and pedagogical approaches.

SDGs 3, 12 and 16 turn out 
to be most important in SSE 
educational programs – here 
represented by the number 
of courses in the bachelor 
program “Business and 
Economics” that deal with the 
respective SDGs.
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mization but as means for individual well-being, long-term 
thinking and societal development.

I M PAC T  O F  S T U D E N T  F E E D B AC K 

As mentioned in the last PRME SIP report, the mandatory 
course in Global Challenges was implemented in 2016 for 
students taking the BSc in Business and Economics. Since 
then, this course has been an excellent example of how 
course directors can emphasize their will to involve student 
feedback in course development processes. Since its start, 
several focus groups have taken place beyond the regular 
ones included in the School’s quality assurance system. 
Student feedback on how to improve course content and 
make it an even more valuable tool for developing skills 
in responsible leadership and sustainability has been very 
acknowledging and led to several changes, both in course 
structure and course content. 

More widely, to highlight the importance of having 
competent faculty with pedagogical qualities to inspire stu-
dents within their field, the Student Association each year 
awards one teacher on the Bachelor and Master programs 
respectively the Teacher of the Year Award, based on votes 
and motivations from students. This is an important way for 
students to recognize and praise faculty who they feel have 
done a remarkably good job during the year.

SSE’s 2018 EQUIS report stresses, based on several 
interviews with students from different programs and 
from different levels of academics, a strong perception 
especially among bachelor students that the Student 
Association has played a highly influential role in their 
personal development. The Student Association offers an 
array of projects with different functions. Some have a 
more educational supporting function like the Tutor Center 
where second year bachelor students hold tutor sessions for 
first year students to support them through their studies and 
prepare them for exams. Other projects work more as a 
platform for students.

but rather touch on these as part of certain management 
theories or supply chain models, the research allowed for a 
sustainability content between 25% and 100% per session. 
It also specified if teaching was explicitly on sustainability, 
for instance as CSR or sustainable supply chains, or was 
included implicitly by talking about empathetic leadership 
or consumer utility. 

Overall, the mapping shows about 50% of all courses 
now deal with issues like CSR, ethics, collaborative 
management and human well-being.

Results show that issues related to the SDGs appear quite 
frequently, but often in an indirect manner. Institutional or 
macroeconomics, for instance, address inequality, social 
dilemmas and market failures throughout all lectures, 
but focus on mathematical formulations. On the other 
hand, there is a large assortment of courses and seminars 
dedicated to innovation and risk management, and 
reflective, change-oriented leadership approaches are very 
prominent in management studies, but these rarely refer to 
specific societal or environmental problems. For students, 
it is therefore not always obvious that such methods and 
concepts can be used for sustainable development. 

The mapping results are the foundation for a dialogue 
between teachers, students and Misum as coordinator for 
PRME. For “mainstreaming the SDGs” in business school 
education, an objective declared by PRME Champions 
schools in 2018, it is crucial to align them with the different 
rationales of subjects taught. Otherwise, students and often 
even teachers do not draw the lines that connect them, 
and knowledge about market institutions, corporate taxes 
and consumer behavior is not recognized as important to 
sustainable development. 

This dialogue and collaboration between disciplinary 
“silos” is similar to the model behind Global Challenges – 
and Misum believes that setting those disciplines back in a 
societal context is crucial for seeing management models, 
marketing, finance or taxes not as means for profit maxi-
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Stockholm School of Economics (SSE) has an excellent 
core faculty and the School continues to recruit leading 
researchers to support the fulfilment of its ambitious goals. 
Faculty members have 50% of their workload allocated to 
research and produce high quality outputs. The School has 
developed the concept of “rigorance” which captures both 
the rigor and relevance essential elements of its mission.

Science-based teaching and learning is central to SSE 
and its founding mission makes this explicit. Most teachers 
hold a PhD (92%). All programs are research based. 
Finally, independent institutes explore research agendas in 
particular areas and provide the organizational flexibility 
to focus on specific fields. SSE is monitoring its research 
output with the database Converis.

R E S E A R C H  AT  M I S U M 

SSE has also witnessed the rapid development of its 
dedicated sustainability center, the Mistra Center for 
Sustainable Markets (Misum), which continues to show 
good research output. 

Sustainability, broadly understood, is one of four fields 
where SSE aspires to excellence. Established in 2015 
with a grant from the Swedish Foundation for Strategic 
Environmental Research, Misum is the hub of this activity. It 
is a cross-disciplinary and multi-stakeholder research center 
with about 30 researchers.

Its mission is threefold: to conduct multi-disciplinary 
research that is scientifically rigorous and practitioner 
relevant; to educate students and equip them with tools for 
understanding and acting upon our time´s most pressing 
challenges; and to drive cross-sectional collaboration and 
industry outreach, including the provision of expert advice 
to political leaders and policy developers. Research at 
Misum is coordinated in three collaborative areas:
•	Sustainable socio-economic development

•	Innovating markets

•	Sustainable finance

O T H E R  D E PA R TM E N T S

Beyond this, SSE departments conduct research projects 
where ethics, responsibility and sustainability are impor-
tant dimensions. For example, research on business ethics 
and a large research program on corruption are ongoing 
projects at the Department of Management and Organiza-
tion. Faculty at the Department of Accounting are studying 
corporate governance, corporate social responsibility and 
insider trading. At the Department of Marketing Strategy 
there is a project studying how different ethical behavior 
and arguments put forward by a company affects its 
reputation among consumers.

Appendix C lists examples of Misum’s research publica-
tions, and relevant publications from other departments at 
the School. The PhD, Master and Bachelor theses related to 
responsibility and sustainability are listed in Appendices D, 
E and F respectively.  

PR INC IPLE  4

RESEARCH

Principle 4: We will engage in conceptual and empirical  
research that advances our understanding about the role, dynamics, 

and impact of corporations in the creation of sustainable social,  
environmental and economic value.
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Gathering of Misum seed funding researchers to talk about 
their projects.

S E E D  M O N E Y  F O R  
S US TA I N A B I L I T Y  R E S E A RC H

Misum aims to investigate the 
phenomenon of sustainability from 
different conceptual frameworks 
and theoretical disciplines. In order 
to engage with scholars across all departments at 
SSE and build a sustainability research network at 
the School, the center has offered seed funding for 
scholars at SSE who are interested in studying the 
challenges, potential and scope of sustainability in 
a broad sense.

This initiative started in the second half of 2018 
with a call for research proposals from researchers, 
post docs and PhD students. Although the funding 
being offered was small, proposals came in from 
all seven academic departments at SSE. A second 
round of funding for new proposals has been 
offered in the first half of 2019, and participating 
researchers will meet to discuss their research 
projects.

P R I N C I P L E S  O F  R E S E A R C H  I N T E G R I T Y

SSE’s principles for research ethics were established in 
2011 and had minor revisions in 2016. They comprise five 
principles based on recommendations from the Swedish 
Research Council. The principles can be summarized thus:
•	Base your research on good research practice.

•	Inform those affected by your research.

•	Let participants decide if they want to participate.

•	Maintain confidentiality and keep data safe.

•	Only use research data for research purposes.

Suspected breaches of research ethics are to be reported 
to the Research Office. Decisions are currently made by the 
Faculty and Program Board.

The implementation of the new GDPR legislation has 
required new rules and processes for the handling of 
personal data in research. A new organization for personal 
data handling has been set up. Development of rules and 
routines for handling research data will continue. 

In addition, the SSE Board has recently decided to set up 
a  Research Ethics Committee. The Committee will handle 

two tasks. The first task is to conduct an ethical review, 
i.e. to assess and certify whether or not an ethical vetting 
process (which is performed by a national agency) is 
required. The second task is to perform investigations of 
research misconduct. The committee will comprise three 
faculty members (two SSE professors and SSE’s General 
Counsel) and, when investigating research misconduct, an 
external non-SSE professor.

AT T R AC T I N G  R E S E A R C H  G R A N T S

After setting up Misum in the first half of 2015, the Director 
and its researchers started collaborating with SSE External 
Relations and the SSE Institute for Research (SIR) to attract 
research grants. Since then, external funding for the 
projects of Misum members has steadily increased, from 
some occasional grants in 2016 to major project funding 
in 2017. Examples include: 
•	Susanne Sweet’s project “Monetization of circular 

economy benefits in the fashion and clothing industry” 
from FORMAS. 

•	The three-year grant from the Ministry of Foreign Affairs 
and Ministry of Financial Markets for the Stockholm 
Center for Sustainable Finance (SSFC), to be shared 
between SSE and Stockholm Environmental Institute on 
research, education and policy development, of which 
Sustainability Finance Platform leader Emma Sjöström is 
entrusted for SSE.

•	The “Shared value” project by Susanne Sweet and Ingrid 
Stigzelius (together with Tommy Borglund) is funded by 
the Skandia foundation, to explore business engagement 
in social and community contexts on the basis of shared 
value initiatives and to conceptualize and measure 
business practices and their societal impact.

In 2018, this was further accelerated, with:
•	Funding for a joint project of two Misum platforms, 

“Urban sustainability, sustainably urban? The impor-
tance of interlocked markets to (un)sustainable outcomes 
in Stockholm and beyond”, granted from the Marianne 
and Marcus Wallenberg Foundation.

•	Grants from Handelsbankens forskningsstiftelse for two 
projects about partnerships, climate change and supply 
chains. 
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F U T U R E  I M PAC T  O N  R E S E A R C H

In addition to explicit funding, the interest and active 
participation of managers, investors or political represent-
atives in a variety of Misum projects attests to how these 
stakeholders value the center’s work on sustainability and 
contribute to Misum’s research standing in the longer term.

Misum has refined its research strategy since the 
appointment of the Scientific Director in 2017, and now 
aims to spread research activities to reach more academic 
and business stakeholders – as well as to involve all big 
research fields in all seven departments at SSE in future 
projects related to sustainable markets.

S U S TA I N A B L E  T O U R I S M  G R A N T

The biggest success for Misum so far is another grant 
from FORMAS for a project on sustainable tourism related 
to migration networks and social capital, together with 
researchers from Linköping University.

“The tourist industry and its contribution to sustainable 
development: Social networks and social capital in the 
employment of immigrants” focuses on the tourism industry 
in Sweden and its contribution to social sustainability 
through the integration of immigrants into the labor force. 
It should be assessed how, where, and why the Swedish 
tourism industry has been especially successful in integra-
tion and probe the long-term labor market outcomes for 
migrants in the sector.

Misum researchers Lin Lerpold, Örjan Sjöberg and Max 
Jerneck will be involved in this huge multi-methodological 
and data-intensive project, with the objective to provide 
tangible guidance for the Agenda 2030 goals as well 
as a better understanding of sustainability in the tourism 
industry. 

“The results will also have broader policy implications 
that can be leveraged to other industries with similar char-
acteristics. Indeed, a better understanding of the creation 
and workings of social capital among immigrants can 
potentially be a fruitful avenue to impact one of our time’s 
largest challenges,” says Lin Lerpold.
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Stockholm School of Economics (SSE) is fundamentally 
committed to the creation and development of multi-level, 
multi-dimensional and mutually beneficial corporate 
partnerships, within which both partners learn from and 
contribute to the other in a variety of ways. Outstanding 
corporate connections are one of SSE’s greatest assets. 
SSE and the Student Association carefully nurture these 
relationships to the benefit all stakeholders. The School has 
recently put more emphasis on its alumni relationships.

Other areas of partnership and dialogue include involve-
ment in CEMS, in the PRME networks especially Nordic 
and Champions, and two initiatives specifically focused on 
sustainable finance research. 

Public events, research seminars and various media 
involvements demonstrate the School’s interaction with 
wider audiences. 

Approximately 50% of the courses given at the bachelor 
and master levels during 2017 included guest lecturers 
and/or live cases or projects involving companies, public 
sector organizations or NGOs.

L I N K S  W I T H  T H E  C O R P O R AT E  W O R L D 

SSE was started more than 100 years ago by the Swedish 
business community. A good indication of the SSE relation-
ship with and impact on the corporate world is the fact that 
almost 40% of employed master alumni choose to work at 
SSE partner companies, both in Sweden and abroad. More 
than 80% of the largest listed companies on the Stockholm 
stock exchange have SSE alumni on their boards. Some 
core faculty are engaged in some kind of consultancy or 

commercial work which involves a research dimension, 
including internationally. 

Another indicator is the distinguished representation of 
the corporate world on the SSE Board of Directors, Corpo-
rate Advisory Board, Business Lab Board, Program Boards 
and various advisory bodies at SSE and its affiliated 
research institutes. This strong bond between SSE and the 
corporate world has shaped the School’s long-term strategy 
to use business education to increase Sweden’s competitive-
ness. Increasingly, especially on the boards, sustainability 
and responsibility are topics of conversation. 

PR INC IPLES  5  &  6

PARTNERSH IP  
&  D IALOGUE

Principle 5: We will interact with managers of business 
corporations to extend our knowledge of their challenges in 

meeting social and environmental responsibilities and to explore 
jointly effective approaches to meeting these challenges.

Principle 6: We will facilitate and support dialog and debate 
among educators, students, business, government, consumers, 
media, civil society organizations and other interested groups 

and stakeholders on critical issues related to global social 
responsibility and sustainability.
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D I A L O G U E  W I T H I N  T H E  S C H O O L

In the past two years, there has been increased dialogue 
within the School about sustainability and the SDGs in 
research and education. One example is the survey done 
by the Mistra Center for Sustainable Markets (Misum) 
and detailed under Principle 3. Misum has been working 
to develop a comprehensive map of SSE curricula with 
regard to sustainability content. This gave rise to many 
conversations aimed at clarifying what was meant by 
sustainability and responsible management education. 
Another example is the feedback given by students about 
the new Global Challenges track, also discussed under 
Principle 3. 

The new group, SSE Students for Climate Action (SSCA), 
in June this year produced a report with 90 suggestions on 
how further to integrate sustainability into SSE’s bachelor 
programs, both in terms of course content and structure, 
within two years. They presented this roadmap at a seminar 
attended by many faculty members. The report is based on 
an online survey and a workshop with bachelor students, 
and it has gone public on SSE’s website. 

The objective of SSCA is to increase the focus on 
environment and climate related issues within academia 
and accelerate the shift toward a sustainable economy, by 
connecting with and engaging students, alumni and faculty 
members at SSE. Misum’s communications director has 
worked with SSCA on their communications and events.

A L U M N I  R E L AT I O N S

Alumni operations have been substantially improved in the 
past few years through staffing increases and more system-
atic operations. Alumni hubs have been created, alumni 
communication much improved and alumni fundraising 

SSE Students for 
Climate Action 
(SSCA) mobilized 
some students, staff, 
faculty and their 
families to join a 
#FridaysforFuture 
school strike in 
Stockholm in May 
this year.
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The CEMS academic and corporate members work 
collectively to develop knowledge and provide education 
that is essential in the multilingual, multicultural and 
interconnected business world. The joint CEMS Master in 
International Management is the main vehicle for achieving 
this goal. Common to all activities is the aim of promoting 
global citizenship.

The three courses with a sustainability focus offered to 
SSE’s CEMS students are:

1.  Corporate sustainability and responsibility (Susanne 
Sweet of Misum) (CEMS elective, also elective MSc 
programs in general).

2.  World in the making: tackling world challenges 
(Marijane Jonsson of Misum) (CEMS elective, also elective 
MSc programs in general, also BSc final year elective).

3.  Model United Nations Framework Convention on 
Climate Change (UNFCCC) – business and climate change 
(Örjan Sjöberg of Misum) (CEMS elective).

S T U D E N T  PA R T N E R S H I P S

The SSE Student Association’s close ties to the corporate 
world distinguishes it from other student associations in 
Sweden. The students have traditionally been entrusted 
to handle their own corporate connections and can thus 
create the events asked for by companies and students. 

At the same time, the association acts as a professional 
playground by giving project members exceptional 
experience of dealing with companies and planning events. 
This annually results in presentations by more than 80 
companies, several career-related projects and both formal 
and informal events where students and company represent-
atives have the chance to get to know each other. 

Some examples of theme weeks organized by the associ-
ation with a high involvement of companies are:
•	The Entrepreneurial Spring week, organized by the 

Entrepreneurship Society, which generates internships to 
students through collaborations with 28 Stockholm-based 
startups.

•	Sustainable Future Week, organized by Sasse’s Corpo-
rate Sustainability Group (CSG), aimed at increasing 
the knowledge and interest about corporate social 
responsibility among students at the School. A variety of 
big and small companies from different industries takes 
part during the week to highlight the importance of a 
sustainable mindset in business.

PA R T N E R S H I P S  I N  F I N A N C E  R E S E A R C H

For the past three years, the research program Mistra 
Financial Systems (MFS) has been looking at both possibil-
ities and limitations for the financial sector to support the 
transition to sustainable societies, with the understanding 
of “sustainable development” as the realization of the 
UN’s Sustainable Development Goals.

The research program was been developed in response 
to the question of the possibilities and limitations for the 
financial sector to support the transition to sustainable 
societies. It is a joint and collaborate venture between nine 
research institutions with Misum as the program host. With 

increased. The alumni club, formally run as an independ-
ent organization, has now been largely integrated into the 
School.

The strategies of SSE Development & Alumni Relations 
focus on communications, events, volunteer and fundraising 
opportunities. The strategic plans focused on improving 
fundraising and the platforms for giving back are impres-
sive and fully engage the School’s extensive corporate 
partners. 

Home Coming, the largest event of the year, had about 
300 attendees in April 2019. SSE has Alumni Hubs in 
London, New York, Hong Kong and Germany. Alumni 
donors have increased from five in 2014 to 310 in 2018. 
While this is still a relatively modest number, it provides 
an indication of cultural change in the Swedish context. 
The Alumni Office also manages a gift section. SSE alumni 
are increasingly being involved in the volunteer Masters’ 
scheme. 

SSE now has a purchase policy which encourages buying 
from companies which have a sustainability focus and a 
guide to holding sustainable events – both of these are 
relevant for alumni events as well as all other events at the 
School.

AC T I V E  I N  C E M S

SSE President Lars Strannegård is currently the Deputy 
Chair of the CEMS Management Council. He was elected 
to a two-year term. The Management of CEMS comprises 
the Strategic Board and the General Assembly, which 
convene once per year, and the Management Council that 
convenes continually throughout the year.

CEMS, the global alliance in management education, 
was established in 1988 by four leading European schools. 
It has grown into a global alliance of 32 leading business 
schools, nearly 70 multinational companies and NGOs that 
together offer the CEMS Master in International Manage-
ment.

CEMS commitment to an ethical and responsible 
approach to management education includes a strong focus 
on sustainability.  Through the involvement of social part-
ners in the classroom and governance, to faculty groups 
and students working on corporate social responsibility and 
sustainability issues, all CEMS stakeholders benefit from 
this global discussion on sustainability. 
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publications attracted attention from the media and MFS 
partners have organized a range of seminars and stake-
holder workshops on specific topics.

U N I Q U E  C O L L A B O R AT I O N  F O R  T H E  S D G S

Sustainable finance is an urgent issue for governments, 
financial institutions and businesses. The Stockholm 
Sustainable Finance Centre (SSFC) is a unique collabo-

ration between SSE, 
Stockholm Environment 
Institute (SEI) and the 
Government of Sweden, 
and aims to accelerate 

and promote the shift in capital investments required to 
deliver the SDGs and climate targets. 

It provides research, education, and innovation on levels 
of sustainability, economics, finance and new technologies. 
Research is broadly in four categories: the allocation of 
long-term capital towards a sustainable society, the actual 
impact of sustainable investment, the integration of ESG 
factors into investment analysis, and the scaling of sustain-
able finance. Governance issues and incentives structures 
across these categories is included. 

SSFC’s vision is to support investors and the financial 
system to become sustainable, while its mission is to 
support financial actors in their crucial role in changing 
our economies and to support the necessary shift in capital 
allocation to deliver the sustainable development agenda 
by finding innovative solutions, developing tools, research 
and capacity building.

Sweden has been actively engaged with the G20 
Finance Study Group and issues of green finance, both 
as an observer via the Ministry of Finance, and as a 
knowledge partner by sharing its insights and experience 
in green finance. Sweden has become a front-runner in 
sustainable finance in many ways, especially through its 
financial institutions and its research programs, including 
Misum.

SSFC is engaging with private and public stakeholders 
in Sweden to collaborate on innovative sustainable finance 
solutions. Sweden is in a unique position, as it combines 

support from Mistra (the Swedish Foundation for Strategic 
Environmental Research), it aims to provide viable ideas for 
how financial systems can be put to work for the sustaina-
ble development of society.

The program has 30 research projects, divided into 
five work packages (green macro, policy, market drivers, 
practical tools and governance), and carried out by 50 
researchers over four years. The research institutions 
involved include SSE, Royal Institute of Technology, 
Stockholm Environment Institute, Swedish House of Finance, 
University College Dublin, The Royal Swedish Academy of 
Sciences, University of Gothenburg and Vienna University 
of Economics and Business. Several other researchers also 
contribute to MFS from the University of Leeds, the Univer-
sity of Limerick, Ottawa University, Utrecht University, Duke 
University, Iowa University, the University of Hamburg, 
Sociovestix, Sustainable Finance Lab and FORES. 

The program director is Bo Becker, Professor in Finance 
at SSE, with Peter Norman, former Minster for Financial 
Markets, as chair of the MFS Program Board and a 
member of the Misum Board.

After three years, this program has already shown good 
results. Research findings have been disseminated both 
in scientific journals and at international conferences, 
and furthermore in reports and presentations tailored for 
investors, policy-makers and consumers. In total, MFS has 
published 62 journal articles, book chapters and working 
papers, and five reports. MFS research has been presented 
worldwide 68 times at conferences, including macroe-
conomics, economic theory and environmentally focused 
conferences. 

Overall, the impact of MFS research is already impres-
sive and likely to become more important as the program 
matures. Implications for sustainable financial systems 
need to be spread to the stakeholders beyond academia 
and financial institutions, so MFS researchers used media 
channels to communicate common results, with 19 inter-
views and debate articles in thematic outlets, Swedish 
newspapers, on the radio and in TV. They also appeared 
in international media including BBC, New York Times 
and the Guardian. Apart from this, many MFS events and 
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In December 2018, some students signed the Swedish 
students’ manifesto, a call-to-action where students from 
seven Swedish universities and university colleges demand 
climate responsibility from their future employers. Misum 
also tries to build on such events by arranging discussions 
with students and teachers, especially teachers involved in 
the Global Challenges track.

R E S E A R C H  S E M I N A R S  A N D  P U B L I C  E V E N T S  

Misum hosts numerous public seminars and speakers, 
often working with other organizations to arrange relevant 
events for different audiences and stakeholders. Please see 
full list in Appendix B. Numerous research seminars relat-
ing to responsibility and sustainability are also arranged 
by the Stockholm Institute of Transition Economics (SITE). 
Please see full list in Appendix A.  

Here is an example of a large public event that demon-
strates both partnerships and dialogue:

In May 2018, SSE hosted a popular public evening 
event called “Transforming sectors: SDG Implementation in 
Sweden”, organized by Sustainable Development Solutions 
Network (SDSN), a global initiative for the United Nations, 
the Swedish International Development Cooperation 
Agency (Sida), Global Utmaning and SSE’s Misum.

Jeffrey Sachs, Professor and Director for Center for Sus-
tainable Development, Columbia University, spoke about 
the implementation of the Sustainable Development Goals 
(SDGs) in Sweden. Her Royal Highness Crown Princess 
Victoria of Sweden, an SDG advocate, attended the event. 

After Professor Sachs’ speech there was a panel 
discussion with Carin Jämtin, Sida; Marie Dahllöf from 
Postcode Foundation; Professor Johan Rockström, Stockholm 
Resilience Centre; and Professor Mette Morsing, Misum at 
SSE.

Ranking first on SDSN’s SDG Index, Sweden has demon-
strated its determination to tackle the challenges relating 
to SDG achievement in the country. The speaker and panel 
gave examples of the sustainable transformation underway 
in Sweden, highlighted what is missing and identified 
opportunities for action within civil society and academia.

green finance leadership with a high concentration of 
fintech innovators. 

SSFC is also involved in ongoing research at Misum 
at SSE. Few tailored education programs summarize 
research-based knowledge and give insights on how to 
integrate sustainability into investment decisions. Through 
Executive Education at SSE, SSFC offers tailored programs 
to help financial actors become future leaders in sustain-
able finance by providing foundational knowledge in the 
emerging theories and practice of sustainable finance and 
investment. 

R E AC H I N G  W I D E  AU D I E N C E S

Misum uses multimedia tools to reach different audiences. 
It communicates through big Swedish newspapers or 
radio as well as publications and programs outlets for 
academics. It has produced short videos with renowned 
researchers to point out important topics of e.g. corporate 
responsibility and sustainable finance, as well as several 
podcasts to clarify complex issues. It has increasing num-
bers of followers on social media channels, for example 
more than 1 400 twitter followers of Misum itself and 
more than 8 000 (in aggregated numbers) following the 
individual researchers’ tweets about sustainable markets. 
The recognition of Misum’s homepage reached a new 
maximum in 2018, with 42 098 clicks overall, and was 
among the top ten categories of the School’s website.

More important than sheer numbers, Misum’s outreach 
and pursuit of the School’s “FREE” strategy in the past two 
years have caused reactions from students and deci-
sion-makers. Students in the Global Challenges program 
engaged in sustainability-related projects, like a review 
of Stockholm’s urban planning with regard to the SDG 11 
(inclusive and sustainable urban development) and in May 
2018 the organization of a joint event with Arbetarnas 
bildningsförbund (ABF) about “The elephant in the room”, 
a panel discussion on power, elitism and class at SSE. 

Crown Princess Victoria meets Jeffrey Sachs outside SSE, with 
Misum’s Mette Morsing.
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S S E ,  M I S U M  A N D  T H E  M E D I A

To promote sustainability and build the profile of SSE and 
Misum around this, every effort is made to provide public 
input through the media. Misum both responds to topical 
issues and finds opportunities to raise issues emerging 
from research and internal debates.

In Sweden, the targets are the bigger national and 
business dailies, radio and TV with the highest audiences 
and specialist magazines with a sustainability profile. Inter-
nationally the focus is on connecting SSE and sustainability 
in, so far, only English-speaking print and online newspa-
pers that carry science-based news, such as Huffington Post 
and The Atlantic.

Here are two examples of media impact in the past two 
years:
•	Dagens Nyheter’s top culture editor, Björn Wiman, wrote 

an article in August 2018 pointing out the important role 
SSE and Misum – and other business schools – should 
play in educating students differently for a sustainable 
future in the article “Only a new way of thinking can 
save our society from bankruptcy”.

•	Researcher Sven-Olof Junker, at the time also responsible 
for the Global Challenges track, twice took part in 
Swedish radio debates, during peak listening hours, 
about the responsibilities of companies.
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Various systems and policies are in place to guide 
Stockholm School of Economics’ work on environmental 
improvement and social responsibility. In this respect, the 
School’s aim is to reduce its own environmental impact 
over time and ensure that its social impact is unambigu-
ously positive. Example of concrete initiatives over the past 
two years include: 
•	As of 2018, SSE files an annual sustainability report 

in accordance with Swedish legal requirements. The 
following areas are covered in this report: the environ-
ment, social conditions for the SSE employees, respect 
for human rights, and policies and actions to reduce 
corruption. 

•	A comprehensive recycling initiative is underway and 
led by a project manager from the President’s Office 
and working with the Student Association. The aim is to 
increase and systematize recycling at SSE; to this end, a 
separate room for food waste has been created. 

•	The School’s construction policy stipulates all renovation 
must take into consideration sustainable construction 

practice; all building materials are required to be 
recyclable and environmentally acceptable. 

•	Energy-purchasing routines have been established and 
stipulate that “clean’’ energy should be purchased, and 
low energy light bulbs have been installed. 

•	Water fountains have been installed on campus to 
encourage re-filling of water bottles.

•	A survey of accessibility and working conditions has 
been carried out to improve access for all students and 
staff in all SSE buildings; the next step is implementation.

•	SSE has a transportation agreement with Taxi Stockholm 
that stipulates the use of environmentally friendly taxis. 

•	SSE has put in place an initiative to improve its pur-
chase routines with a focus on sustainability, i.e. fewer 
suppliers and consequently fewer deliveries, fair trade 
goods and services and the use of suppliers who carbon 
compensate for their activities. 

The SSE Art Initiative, officially launched in 2015, aims 
to present works and events, featuring a broad range of 

ORGANIZ AT IONAL 
PR ACT ICE

We understand that our own organizational practices should serve  
as example of the values and attitudes we convey to our students.
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current topics and artists, to foster thoughtful discussions 
and fruitful interactions between students, faculty and staff 
and the community at large. 

SSE Art Initiative and the Mistra Center for Sustainable 
Markets (Misum) collaborate on interdisciplinary projects 
regarding topics on sustainability and art. Many of SSE’s 
artworks consequently have an ethics, responsibility and/
or sustainability angle/dimension. Art objects are found 
in and around the SSE buildings as part of the School’s 
collection, while events and exhibitions are regularly held 
either on site or at other venues.

SSE’s challenge is to continue developing in each of 
these areas. 

M I S U M  A N D  S U S TA I N A B L E  S S E

In line with Misum’s mission to integrate knowledge for 
sustainable development and sustainable markets in all 
relevant aspects of the main operations of SSE, and in line 
with the PRME and SSE’s new strategy, Misum initiated 
a “Sustainable SSE” task force group in late 2018. This 
collective brings together relevant entities that coordinate 
research, student activities, the School’s outreach and 
campus management, such as the department of External 
Relations, the Quality Assurance unit, SSE Executive 
Education, the SSE Student Association, and Misum as 
coordinator. 

Given the fact that many bodies have social and environ-
mental impact, ranging from energy management, catering 
and academic travel policies over multiple student events 
and networking initiatives to the directive of corporate 
relations and the School’s “brand”, the collective aims to 
map those activities and further increase sustainability in 
the School’s operations. 

“There are so many great things going on already, but 
they are not really communicated or developed further,” 
says Misum’s communication manager Tinni Ernsjöö Rappe, 
“so the first step is to collect all of them and bring them 
together, to support each other and hopefully grow new 
ideas.”

For example, a group of students launched the Focus CSR 
initiative some years ago, that organizes interactive work-
shops with researchers, students and interested companies. 
Focus CSR collaborated with Misum to grow their network 
and launch a workshop on the SDGs. 

According to the Student Association, many students 
are also concerned about environmental issues, especially 
when it comes to food at the canteen. At the first “Sustain-
able SSE” meeting in November 2018, it was decided to 
establish processes of information sharing and identify key 
areas and measures for a comprehensive sustainability 
strategy for SSE, like building management, catering and 
conferences, different student initiatives and strategic 
corporate partnerships.

S O C I A L  I N I T I AT I V E S

There are several social initiatives continuing at SSE: the 
student initiatives “Pimp my grades” and “Mitt livs val” aim 
at supporting middle school pupils at school and encour-
aging them in an academic career, and at helping newly 

arrived immigrants with orientation in Swedish society. 
The latter is also the objective of RAMP, the Rapid 

Acceleration Management Program, now headed by Lin 
Lerpold, on a more professional level. This is a one-year 
program with a 10-week intensive management course in 
five modules, studied during an internship at a company 
operating in Sweden – to enable quick and appropriate job 
market participation for refugees with an academic back-
ground and accelerate their inclusion in society. Started in 
August 2016, RAMP is currently active with participants 
concluding their 2018-2019 year.

Moreover, several formats within the School’s outreach 
activities aim to support new business models and inno-
vation, most prominently the Business Lab along with 
a multitude of shared projects and different education 
programs run by Executive Education.

AC T I V E  S T U D E N T S

SSE students are increasingly active on issues of sustaina-
bility and responsibility on their own campus in Stockholm.

One example is Handelsdagarna. This is the largest 
annual career fair at SSE – and in early 2019 it was 
more sustainable than ever. 53 out of the 73 companies 
participating said yes to the students’ suggestion to climate 
compensate their participation by giving 500 kronor to be 
donated to a tree planting organization. 

“We were already an eco-labeled event, but we wanted 
to do more this year. We are vegetarian, paper free and 
have serious recycling,” says Fredrika Bruu, second year 
student at SSE and part of the project group arranging 
Handelsdagarna.

For the same event, the new group, SSE Students for 
Climate Action, started a new initiative. “Ask for Action” 
is a campaign providing questions the students can ask 
the visiting companies regarding their engagement for the 
climate. “We want to send a strong signal that climate 
engagement is an important issue for us when we search 
for future employers,” says Elvira Andersson from SSE 
Students for Climate Action.
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PROGRESS  AND  
NEW OBJECT IVES 

SSE’s past objectives and future  
commitments to the PRME principles  

are listed in the following table.  
A number of them are relevant  
to several PRME principles and  
thus overlap to some degree.
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P R M E  P R I N C I P L E  1:  P U R P O S E

OV E R A L L  O B J E C T I V E S  
2 017–2 019 :

P E R F O R M A N C E  
2 017–2 019 :

O B J E C T I V E S  
2 019 –2 0 21:

SSE will continue to develop the 
capabilities of students to be future 
generators of sustainable value for 
business and society and to work 
for an inclusive and sustainable 
global economy by:
•	Deepen the knowledge of all 

faculty in our sustainability 
challenges so that they are able 
to further integrate the area into 
their programs and courses,

•	Develop and offer more in-depth 
elective courses across programs 
for responsibility and sustainabil-
ity students, and

•	Further support student-organized 
initiatives within the area through 
offering expert advice and 
resources, sharing practitioner 
networks and participating on 
panels and in seminars.

•	SSE learning-centered aims: FREE.

•	SSE Student Association Mental 
Health survey.

•	SSE Student Association focus on 
economic, social and environmen-
tal sustainability.

•	Misum’s mapping of SSE curricula 
shows about 50% of all courses 
now deal with issues like CSR, 
ethics, collaborative management 
and human well-being.

•	Support of new student initiatives 
on sustainability and climate 
action.

•	Climate compensation and 
awareness by students at Han-
delsdagarna.

SSE will continue to develop the 
capabilities of students to be future 
generators of sustainable value for 
business and society and to work 
for an inclusive and sustainable 
global economy by:
•	Establish an organizational 

strategy unit called “Sustainable 
SSE” committed to working 
collaboratively across SSE to 
promote activities that address 
sustainability principles in reality.

•	Further integration of Global 
Challenges track in the Bachelor 
program of Business and Eco-
nomics as part of new program 
curriculum in 2020.

•	Increase support of and collab-
oration with student-organized 
initiatives for sustainable develop-
ment issues.

P R M E  P R I N C I P L E  2 :  VA L U E S

OV E R A L L  O B J E C T I V E S  
2 017–2 019 :

P E R F O R M A N C E  
2 017–2 019 :

O B J E C T I V E S  
2 019 –2 0 21:

SSE will incorporate into our 
academic activities and curricula 
the value of global social responsi-
bility as portrayed in international 
initiatives by:
•	Conduct workshops with all 

faculty to ensure that they all 
understand the UNGC principles 
and the SDGs to be able to 
integrate within their courses, and

•	Continue engaging students 
in the SDGs through seminars, 
workshops and other innovative 
initiatives such as Misum Movie 
Nights and a student union “give 
box” to reflect on sustainable 
consumption.

•	FRIS – clear strategic pillars 
including sustainability.

•	New SSE Literary Program.

•	Misum Movie Night and “after 
school” events.

•	Equality and diversity work, 
especially by the SSE Student 
Association.

•	Increased use of arts by SSE Art 
Initiative to create awareness and 
reflection.

•	Launched an annual sustainability 
education workshop with relevant 
faculty for all programs to inte-
grate important topics throughout 
bachelor, master and executive 
education.

SSE will incorporate the values of 
global social responsibility into 
policies, academic activities and 
curricula:
•	Formulate sustainability vision for 

whole school.

•	Sustainability group within the 
SSE Student Association.

•	Design and set up biannual sur-
vey on PRME attitudes among SSE 
students and faculty to monitor 
development of values at SSE.

•	Increase courses that use a 
pedagogy of reflection, emotional 
intelligence and ethics.

•	Integrate sustainability further into 
SSE’s quality assurance activities.
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P R M E  P R I N C I P L E  3 :  M E T H O D

OV E R A L L  O B J E C T I V E S  
2 017–2 019 :

P E R F O R M A N C E  
2 017–2 019 :

O B J E C T I V E S  
2 019 –2 0 21:

SSE will create educational frame-
works, materials, processes and 
environments that enable effective 
learning experiences for responsible 
leadership by:
•	Further increase the number and 

variety of interactive learning 
tools for teaching.

•	Further increase the number of 
students involved in sustainability 
research, seminar and events.

•	Further increase the interaction 
between students and sustaina-
bility practitioners, policymakers 
and faculty.

•	Improve the SSE environment, 
structures and systems to “walk 
the own talk” in offices, waste, 
water and energy usage.

•	A new recycling system with 
optimized recycling furniture 
established in the SSE main 
building.

•	Mapping of sustainability content 
in all educational programs as 
base for further development.

•	Increase of PhD, Master and 
Bachelor theses related to 
sustainability.

•	Learning initiative in Retail 
Management.

•	New Innovation Department.

•	Global Challenges student 
feedback.

•	Global Challenges development 
director appointed.

•	Improved technology used in 
teaching to improve learning.

SSE will further the development of 
educational frameworks, materials, 
processes and environments to ena-
ble effective learning experiences 
for responsible leadership by:
•	Further the communication and 

integration of pedagogical tool 
FREE into existing educational 
programs; development of a menu 
of pedagogical best practices.

•	Increase visibility and reach of 
using the arts to create awareness 
and reflection of students. 

•	Ensure sustainability/responsibility 
topics in orientation events for all 
students, in all programs.

•	Attract more attention to Global 
Challenges events by faculty and 
public.

•	Develop a database to provide 
an overview of the content of 
sustainability education.
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P R M E  P R I N C I P L E  4 :  R E S E A R C H

OV E R A L L  O B J E C T I V E S  
2 017–2 019 :

P E R F O R M A N C E  
2 017–2 019 :

O B J E C T I V E S  
2 019 –2 0 21:

SSE will engage in conceptual and 
empirical research that advances 
our understanding about the role, 
dynamics, and impact of corpora-
tions in the creation of sustainable 
social, environmental and economic 
value by:
•	Further encouraging cross-depart-

ment, cross-field collaborations 
research and teaching.

•	Leverage on existing and 
potentially new partnerships for 
collaboration in research and 
teaching.

•	Increase of Misum events related 
to research.

•	Continuous increase of relevant 
publications, especially CSR and 
sustainable finance.

•	International conference on 
sustainable finance August 2018.

•	Invitation of prominent research-
ers as guest lecturers within the 
Global Challenges track, resulting 
in connections to research 
projects. 

•	Misum Seed Funding results in 
research projects across all seven 
departments.

•	Graduation of three Misum PhD 
students.

SSE will engage in conceptual and 
empirical research that advances 
our understanding about the role, 
dynamics, and impact of corpo-
rations and civil society actors in 
the creation of sustainable social, 
environmental and economic value 
by: 
•	Strengthen international and 

interdisciplinary recognition for 
sustainability research.

•	Enhance dissemination in top-
tier international journals and 
research conferences.

•	Strengthen our international 
position as a leader in sustaina-
ble finance research.

•	Increase the number of interna-
tional collaborative research 
projects, especially with other 
PRME schools.

•	Develop a strategy for long-term 
funding of Misum.

•	Increase research on sustaina-
bility across all departments for 
interdisciplinary and integrated 
scientific impact.
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P R M E  P R I N C I P L E  5  A N D  6 :  PA R T N E R S H I P  A N D  D I A L O G U E

OV E R A L L  O B J E C T I V E S  
2 017–2 019 :

P E R F O R M A N C E  
2 017–2 019 :

O B J E C T I V E S  
2 019 –2 0 21:

Increase interaction and collabora-
tion in responsibility and sustaina-
bility across multiple stakeholders in 
partnerships and through dialogue.

•	Collaboration with the SSE 
Student Association.

•	Support for SSE Students for 
Climate Action.

•	Contribution to Stockholm Sustain-
able Finance Center.

•	UN PRME Champions – participa-
tion in three Champion meetings.

•	Active in CEMS and sustainability 
courses.

•	Partnerships in finance research.

•	Representatives of civil society 
and institutions invited within the 
Global Challenges track.

•	Integrating ESG into quarterly 
earnings calls: large public 
seminar on the findings from the 
Action Lab by researcher Hanna 
Setterberg.

Increase interaction and collabora-
tion in responsibility and sustainabil-
ity with business, students, faculty, 
civil society and other schools in 
partnerships and through dialogue:
•	Develop a Misum strategy to 

increase engagement with busi-
ness stakeholders about research 
into sustainability. 

•	Continue outreach activities 
to engage civil society and 
businesses around sustainability 
issues.

•	Collaborate with higher education 
institutions in the Stockholm area 
around the Global Challenges 
track (in particular, development 
of a joint elective course).
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Responsibility and sustainability research seminars – 
Stockholm Institute of Transition Economics (SITE) events 
from July 2017 to June 2019:

SITE Brown Bag Seminar: ‘Exclusion and Dissent: 
Explaining Political Behavior in the Arab World’.  
Raj Desai, Georgetown University. 2017-06-02.

SITE Brown Bag Seminar: ‘Human Smuggling and 
Intentions to Migrate: Global Evidence from a Supply 
Shock along Africa-to-Europe Migration Routes’.  
Guido Friebel, Goethe University, Frankfurt. 2017-09-12.

SITE Brown Bag Seminar: ‘The Political Economy of Weak 
Treaties’. Bård Harstad, UIO. 2017-09-19.

SITE Brown Bag Seminar: ‘Sometimes Your Best Just Ain’t 
Good Enough: The Worldwide Evidence on Well-Being 
Efficiency’. Milena Nikolova, IZA, CELSI, Brookings 
Institution. 2017-10-10.

SITE Energy Talks: ‘Technological Development, 
Geopolitical and Environmental Issues in our Energy 
Future’. Presentation by Thomas Sterner, Professor 
of Environmental Economics at the University of 
Gothenburg. 2017-10-24.

SITE Brown Bag Seminar: ‘Choosing who you are: The 
structure and behavioral effects of revealed identification 
preferences’. Florian Hett, Goethe University Frankfurt. 
2017-10-26.

SITE and Swedish Entrepreneurship Forum Seminar: ‘All 
the Way to the Top: Innovation, Growth, and the Role of 
the State’. Senior Economist Dr. Reda Cherif and Senior 
Economist Dr. Fuad Hasanov, International Monetary 
Fund (IMF). 2017-11-27.

SITE Brown Bag Seminar: ‘Toward an Understanding 
of Corporate Social Responsibility: Theory and Field 
Experimental Evidence’. Daniel Hedblom, UC Berkeley 
School of Information. 2017-11-28.

SITE Brown Bag Seminar: ‘Mind The Gap: What Explains 
Changes in the Relative Timing of Marriage and 
Fertility?’. Lev Lvovskiy, Belarusian Economic Research 
and Outreach Center (BEROC), Minsk. 2017-12-04.

SITE Brown Bag Seminar: ‘Regions, nations, and 
redistribution: Experimental evidence on social identity 
and policy preferences among Belgian local politicians’. 
Colin Kuehnhanss, Vrije Universiteit Brussels (VUB).  
2017-12-11.

SITE and ASWEDE Academic Conference: ‘Public Sector 
Efficiency and Effectiveness’. Invited keynote speakers: 
Professors Oriana Bandiera from LSE and James 
Robinson from the University of Chicago.  
2017-12-14 to 15.

Job talk seminar: ‘Growing Collectivism: Irrigation, Group 
Conformity and Technological Divergence’. Johannes 
Buggle, Post-Doctoral Fellow in Economics at HEC 
Lausanne. 2018-01-19.

Job talk seminar: ‘War and Political Participation in Bosnia 
and Herzegovina’. Dijana Zejcirovic, PhD. Candidate, 
Pompeu Fabra University. 2018-01-24.

Job talk seminar: ‘Politico-economic Regimes and Attitudes: 
Female Workers under State-socialism’. Pamela Campa, 
Assistant Professor of Economics at University of 
Calgary. 2018-01-26.

Job Talk Seminar: ‘Safety First: Perceived Risk of Street 
Harassment and Educational Choices of Women’. Girija 
Borker, PhD. Candidate, Brown University. 2018-02-01.

Job Talk Seminar: ‘Natural Resources, Trade, and Structural 
Transformation in Africa’. Sebastian Hohmann, PhD. 
Candidate, London Business School. 2018-02-05.

The World Bank and SITE, information Seminar on 
recruitment: ‘Want to join our mission to eradicate 
poverty?’. Anna Frick, Recruiter at the World Bank, 
and Marcus Svedberg, Stockholm Sustainable Finance 
Center. 2018-03-06.

SITE and Embassy of Finland Seminar: ‘The State of Russia 
ahead of the election’. Speakers: Mikael Antell, Chargé 
d’affaires, Embassy of Finland, Martin Kragh, Associate 
Professor, Swedish Institute of International Affairs, 
and Carolina Vendil Pallin, Deputy Head of Research, 
Swedish Defence Research Agency. Moderator: Torbjörn 
Becker, SITE. 2018-03-15.

APPEND IX  A

S I TE  SEMINARS

43



SITE Seminar: ‘High-Value Work and the Rise of Women: 
The Cotton Revolution and Gender Equality in China’. 
Melanie Meng Xue, Postdoctoral Fellow, Northwestern 
University. 2019-02-19.

SITE Seminar: ‘Chinese Aid and Local Ethnic Identification’. 
Ann-Sofie Isaksson, University of Gothenburg.  
2019-03-05.

SITE Seminar: ‘Gender Identity, Co-Working Spouses and 
Relative Income within Households’. Natalia Zinovyeva, 
Assistant Professor, Aalto University, Helsinki.  
2019-03-19.

SITE Seminar: ‘Textbooks for Homework: Impact on 
Learning in a State of Fragility’. Anders Olofsgård, SITE. 
2019-03-26.

SITE Seminar: ‘The Legacy of Colonial Medicine in Central 
Africa’. Sara Lowes, Bocconi University. 2019-04-02.

SITE Seminar: ‘The Importance of Business Travel for Trade: 
Evidence from the Liberalization of the Soviet Airspace’. 
Bengt Soderlund, PhD Student, Stockholm School of 
Economics. 2019-04-09.

SITE Seminar: ‘Corruption, Judicial Accountability and 
Inequality: Unfair Procedures May Benefit the Worst-
Off’. Christian Bjørnskov, Professor of Economics, Aarhus 
University. 2019-05-07.

SITE Seminar: ‘Populism: Demand and Supply’. Helios 
Herrera, Associate Professor, University of Warwick. 
2019-05-14.

SITE Seminar: ‘Unemployment and Intimate-Partner 
Violence: A Gender-Identity Approach’. Ana-Tur Prats, 
University of California, Merced. 2019-05-21.

SITE Seminar: ‘Bribes vs. Taxes: Market Structure and 
Incentives’. Francesco Amodio, McGill University, 
Montréal. 2019-06-04.

SITE Seminar: ´The dynamics of revolutions .́ Daniel Spiro, 
Uppsala University, Sweden. 2019-06-11.

The Moscow School of Civic Education (MSCE) yearly 
Alumni Conference, arranged by SITE: ‘What makes 
society works’. Venue: Stockholm School of Economics. 
2018-04-23 to 26.

SITE Brown Bag Seminar: ’The Effects of Trade, Aid, and 
Investment on China’s Image in Developing Countries’. 
Vera Z. Eichenauer, Eidgenössische Technische 
Hochschule Zürich (ETH). 2018-05-15.

SITE Development Day 2018: ‘Gender Equality and 
Economic Development: From Research to Action’.  
2018-06-01.

NGO Workshop: ‘Nonprofits, Governments and 
Organizations’. Host: Maria Perrotta Berlin, SITE.  
2018-06-19 to 20.

SITE Brown Bag Seminar: ‘Management and Bureaucratic 
Effectiveness: Evidence from the Ghanaian Civil Service’. 
Martin Williams, Oxford University. 2018-09-18.

SITE Brown Bag Seminar: ‘To Russia with Love: How 
Sanctions affect Elections’. Michele Valsecchi, Assistant 
Professor, New Economic School. 2018-09-25.

SITE Brown Bag Seminar: ‘Media Capture through Favor’. 
Ferenc Szücs, Stockholm University. 2018-10-02.

SITE Energy Talks: ‘Energy Demand Management: Insights 
from Behavioral Economics’. Host: Chloé Le Coq, SITE. 
2018-10-16.

Mock Job Talk: ‘Strategic Abstention in Referendum 
with Quorum: Evidence from Italy and from the Lab’. 
Domenico Viganola, PhD Student SSE. 2018-11-06.

SITE Brown Bag Seminar: ‘Women’s Economic 
Empowerment and Fertility: Long-Term Experimental 
Evidence from Tanzania’. Kjetil Bjorvatn, Norwegian 
School of Economics. 2018-11-20.

SITE Brown Bag Seminar: ‘Perceived Ability and 
School Choices’. Verónica Frisancho, Inter-American 
Development Bank. 2018-12-04.

SITE Seminar: ‘Making the Global Financial System Work 
for All’. Erik Berglöf, London School of Economics 
and Political Science (former EBRD Chief Economist). 
Comments by: Karolina Ekholm, Deputy Minister of 
Finance. 2018-12-14.

SITE Academic Conference: ‘Gender in Economics: 
From Survival to Career Opportunities’. Host: Anders 
Olofsgård, SITE. 2018-12-17 to 18.

SITE Seminar: ‘Towards a New Social Contract – Taking 
on Distributional Tensions in Europe and Central Asia’. 
Maurizio Bussolo, lead economist in the Europe and 
Central Asia Chief Economist Office at the World Bank. 
2019-01-25.

SITE Seminar: ‘When Are Politically Irrelevant Events 
Relevant to Election Outcomes?’. Raphael Corbi, 
University of Sao Paolo. 2019-01-29.

SITE Seminar: ‘Trading with the Enemy: The Impact of 
Conflict on Trade Transactions in Non-Conflict Areas’. 
Alexey Makarin, Northwestern University, Chicago. 
2019-02-04.

SITE Seminar: ‘Organized Crime, Captured Politicians and 
the Allocation of Public Resources’. Nicola Mastrorocco, 
Trinity College Dublin. 2019-02-11.
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Responsibility and sustainability events open to the public 
– Misum events from July 2017 to June 2019:

‘Walking the talk’ report: Misum 
launched its second report – a 
study of the sustainability 
communication of Stockholm’s large 
cap companies. 2017-09-27.

Doughnut Economics: lunch lecture 
with Kate Raworth, an advisor to 
the Global Challenges program at 
SSE. ‘Doughnut Economics: Seven 
ways to think like a 21st century economist’. 2017-10-02.

Misum meets Gudrun Schyman: Feministiskt initiativs party 
leader Gudrun Schyman visited SSE and Misum for a 
talk about equal rights and politics. 2017-10-13.

Global challenges, global solutions: a large seminar with 
former United Nations Deputy Secretary General Jan 
Eliasson and Ardalan Shekarabi, Minister for Public 
Administration in the Swedish Government.  A joint 
initiative of the European Commission, the United 
Nations Development Program and Misum at SSE. With 

panel to discuss the sustainable development goals and 
Sweden ś role. 2017-11-15.

Standards for non-financial reporting: a public seminar 
with American capital market activist Professor Bob 
Eccles. 2017-11-08.

How good-looking do you think you are?: Harvard 
professor Cass Sunstein gave a large public talk about 
‘Optimistic Bias and Climate Change’. 2018-01-06.

Research seminar: Tensie Whelan and Kevin Eckerle 
from NYU Stern have taken an interest in the 
relationship between financial performance and the 
core sustainability benefits of corporate sustainability 
investments. 2018-01-30.

Impact and frustration: a seminar where the artist duo 
Bigert & Bergström met the Misum researchers Emilia 
Cederberg and Sven-Olof Junker in a talk about work, 
impact and frustration. 2018-04-11.

Seminar with SIWI: Kate Raworth spoke at a seminar 
arranged in cooperation with SIWI (Swedish Water 
House). Raworth is author of ‘Doughnut Economics. 
Seven ways to think like a 21st century economist’. 
With video interviews for social media. 2018-05-23.

APPEND IX  B

M ISUM EVENTS
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Do Talk about climate activity: Is climate activism a new 
people’s movement? Misum’s Svenne Junker and student 
Elias Höckerfelt, one of the initiators of SSE Students for 
Climate Action, participated in a conversation arranged 
by DoConomy, moderated by Per Grankvist. 2019-02-12.

Stakeholder engagement meeting: Misum invited business 
representatives to a presentation on the upcoming Misum 
Walking the talk 2019 report. Discussion on the scoring 
scheme with companies listed on the Nasdaq OMX 
Stockholm Large Cap index. 2019-03-26.

Shared value and social inclusion: a well-attended seminar 
on the Shared Value Project with Misum and Örebro 
researchers. Discussion on business opportunities in 
meeting social needs in segregated areas in Swedish 
society. Panel from Skanska, Skandia Real Estate, GSG 
and researchers. 2019-04-08.

Climate compensation: it is big business, but is it a way to 
buy ourselves out of addressing the real problem? An 
after work/After school/Do talk arranged by Misum, 
SSE Students for Climate Action, the students in the 
Corporate Sustainability Group and DoConomy. 2019-
04-10.

Misum Movie Night: ‘Mating’ at Grand Bio cinema, 
including panel discussion. 2019-04-12.

The investor revolution: open lecture with Robert G. Eccles, 
former Harvard professor and financial market activist. 
2019-05-13.

Finance driving sustainability: Misum participated 
in the conference on partnership for sustainable 
finance. Second conference of the Northern European 
Partnership for Sustainable Finance (NEPSF), organized 
by the Stockholm Sustainable Finance Centre (SSFC). 
To explore the opportunities investors have to steer their 
portfolios towards sustainability and discuss how to 
overcome obstacles. 2019-05-14.

Towards a sharing economy: innovating ecologies of 
business models. Misum research seminar with Professor 
Frank Boons, Misum Research Fellow, and Professor of 
Innovation and Sustainability and Director, Sustainable 
Consumption Institute, Alliance Manchester Business 
School, UK. 2019-05-23.

Integrating ESG into quarterly earnings calls: large 
public seminar on the findings from the Action Lab by 
researcher Hanna Setterberg. 2018-05-08.

The implementation of the SDGs in Sweden: a large public 
seminar with Professor Jeffrey Sachs, from Colombia 
University, arranged with SDSN (a UN initiative). 
Amongst the guests were Her Royal Highness Crown 
Princess Victoria of Sweden, an advocate for the SDGs. 
2018-05-15.

Misum went to Almedalen: and did a seminar on 
sustainable consumption called ‘Thailandsresa och 
kravmärkt’ about sustainable consumption, with other 
Mistra programs. 2018-07-02. SSE researchers took part 
in many different seminars at Almedalen.

Sustainable Finance Conference: Misum and the research 
program Mistra Financial Systems, with Swedish House 
of Finance, hosted a conference on Sustainable Finance. 
Keynote speakers were Laura Starks from University of 
Texas Austin, Philipp Kreuger from University of Geneva, 
Adair Morse from UC Berkeley and Alex Edmans from 
London Business School. 2018-08-20 to 21.

Future fashion: the research program Mistra Future Fashion 
had its last Annual Program meeting for three days at 
SSE, with Misum’s Susanne Sweet as one of the speakers 
and organizers. 2018-09-25 to 27.

Micro CSR: Misum seminar with Professors Jean Pascal 
Gond, Cass Business School, and Frank De Bakker, 
IÉSEG School of Management. Jean Pascal Gond was a 
Misum Research Fellow for two months. 2018-11-01.

Stigma: seminar with Professor Bryant Hudson from IÉSEG. 
This research seminar focused on stigma in general, also 
discussing the interface between stigma and corporate 
social responsibility. 2018-11-09.

Energy use and sustainable development: second inter
national workshop in Ann Arbor, USA, organized by 
Misum’s Professor Ranjula Bali Swain. 2018-11-09.

Game of climate: the power of art and game theory in 
a sustainable future. Artists Lars Arrhenius and Eric 
Ericson, who created the board game Kalas, met SSE’s 
Professor Tore Ellingsen in a conversation about game 
theory, art and climate, arranged by Misum. 2019-01-17.

Impact management and measurement: Bob Eccles and 
Clara Barby led this seminar for invited business guests 
and researchers. 2019-01-30.

Welcome to this Misum/Art Initiative seminar with artists Lars Arrhenius and Eric Ericson meeting SSE Professor  Tore Ellingsen in a conversation about game theory, art  
and climate. The seminar will start off with a game – come and play with us!

More info on the facebook event Game of Climate:https://www.facebook.com/events/348837542613041/

GAME OF CLIMATEART AND GAME THEORY IN A SUSTAINABLE FUTURE

A MISUM AND ART INITIATIVE SEMINARTHURSDAY JANUARY 17, 16:00–17:30 IN STORA SALEN
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