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On behalf of the faculty and staff of the Richard A. Chaifetz School of Business (CSB) at Saint Louis University, it is my pleasure to renew our commitment to the Principles for Responsible Management Education.  The Chaifetz School embodies the mission of Saint Louis University – higher purpose for the greater good - in everything we do.  Our goal is to develop men and women who have a passion for excellence in everything they do, including developing ethical business leaders who think critically and who are committed to giving back to their community.  

Our faculty are involved in leading-edge research initiatives that have an impact on theory and practice and are dedicated to developing partnerships to solve the challenges facing organizations and society such as immigration, social justice, and accessible healthcare.  The Richard A. Chaifetz School of Business is committed to creating new knowledge related to our Jesuit ideals and the six principles of responsible management education set forth by PRME.  

Beyond faculty research, we also have a dedicated staff in our centers and throughout the Chaifetz School who, through their work, exhibit what it means to be effective and responsible business professionals through their numerous examples of community engagement.  Our students continue to explore numerous leadership opportunities through our Service Leadership Program and by studying abroad through the Boeing Institute of International Business where they learn to appreciate cultural differences and gain a global perspective of the world.  

The Richard A. Chaifetz School of Business at Saint Louis University continues to be an exciting and challenging place for students to pursue their academic goals.  I am delighted that the Principles of Responsible Management will help shape their business experiences now and in the future.
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Mark Higgins, Ph.D.

Edward Jones Dean
Richard A. Chaifetz School of Business

Saint Louis University

PRME Principle Descriptions and Major Achievements

A strong commitment to the Principles for Responsible Management Education is evident in many of the academic and co-curricular initiatives available to students in the Richard A. Chaifetz School of Business at Saint Louis University.  Below is an outline of the six PRME Principles and descriptions of the initiatives within the School of Business that support each principle.
Principle 1 - Purpose:  We will develop the capabilities of students to be future generators of sustainable value for business and society at large and to work for an inclusive and sustainable global economy.
Commitment to an inclusive and sustainable global economy is achieved in a variety of ways within the Richard A. Chaifetz School of Business.  Salient among them are our study abroad exchange programs through our Boeing Institute of International Business and our recent partnership with the School of Social Work to develop a course in Belize around socio-economic development.  Both programs give students the opportunity to explore and appreciate diverse points of view by living and studying in a culture different from their own. The following is an in-depth description of the programs:
Boeing Institute of International Business Study Abroad Exchange Programs
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The Boeing Institute of International Business manages business-specific exchange programs with a number of world-renowned international business schools around the globe that teach classes in English.  We welcome students from these schools to our campus each semester, and we send Richard A. Chaifetz School of Business students to these schools as part of the exchange agreement.  Schools that currently participate in our exchange program include Belgium (University of Antwerp), China (University of International Business & Economics in Beijing), Denmark (Aarhus School of Business), France (ESSCA in Angers), Germany (GSO in Nurnberg), Hong Kong (City University of Hong Kong), Korea (KDI in Seoul), Sweden (JIBS in Jonkoping).
SWRK 703-05-International Social Work: Social, Economic, and Health Systems in Belize: Paradigms and Paradoxes  

This immersion experience in Belize explores current opportunities and challenges for international health, economic, and social work practice, policy, research, and collaboration.  The course examines global, social, and economic issues of development and the various philosophies, strategies, and local responses used to address hunger, health, medical care, education and other issues impacting the people of Belize.  During the time in Belize, students will learn about social and economic development though an interdisciplinary lens as well as be exposed to community organizing, international social work practice, local businesses, global health and social ministry from the perspective of the vulnerable of that country and those who work with them.   
Principle 2 – Values:  We will incorporate into our academic activities and curricula the values of global social responsibility as portrayed in international initiatives such as the United Nations Global Compact.

The value of global social responsibility is a natural extension of Saint Louis University’s Jesuit philosophy of being men and women for others.  As a result, many aspects of the curriculum within the Richard A. Chaifetz School of Business reflect the expectation that students be exposed to discussions of ethical leadership and social responsibility.  Three specific examples of opportunities for students to engage in this type of dialogue include the Foundations of Business course, the Ethical Assessment Plan, and the Service Leadership Program.
Business Foundations
The Business Foundations course provides students with an overview of the nature of business and shows students how the business curriculum is designed to help prepare them for a business career. In addition, the course addresses some common transition-to-college issues faced by freshmen.
One of the specific aims of the course is to teach students about relevant topics such as ethical leadership, teamwork, and diversity.  Because these areas of study are viewed as being paramount to students’ curricular experience, an entire module of the course is dedicated to them.  The description of the module is as follows:

Ethical Leadership, Teamwork, and Diversity
The purpose of this module is to help students:

· understand the importance of ethical leadership as it relates to business decisions and personal decisions; 
· understand the importance of developing teams and of being cooperative productive team members; 

· appreciate diversity from a business and personal perspective.
Ethics Assessment for Undergraduate Students in the Richard A. Chaifetz School of Business
As a Jesuit school, Saint Louis University’s Richard A. Chaifetz School of Business aims to create leaders who are not only well-versed in business but also well-versed in ethics.  In order to strengthen the ethical foundation of students, ethics education has been integrated into the undergraduate business program of study.  As part of our overall assessment plan for both AACSB and the Higher Education Learning Commission one of our five program goals centers on ethics.  Specifically, the learning outcome assessed is: 
Students will demonstrate knowledge of ethical concepts and corporate social responsibility and be able to evaluate business problems from multiple ethical perspectives. 

Assessment:

Students are assessed using a rubric (see below) that was developed by the faculty and is conducted in the following business core courses: BIZ 1000 - Introduction to Business, ITM 2000 - Information Technology with Supply Chains, MGT 3000 - Management Theory and Practice, and BIZ 4000 - Business Capstone.  In addition, ethics is assessed in at least one course in the students major. 
Values Consistent with Jesuit Ideals 
	Attribute 
	Exceed Expectations 
	Meets Expectations 
	Needs Improvement 

	Students are able to demonstrate an awareness of the ethical dimensions of the subject matter. 
	A very thorough recognition of the ethical issue(s) and dilemma(s), and of the alternative perspectives on the problem. 
	A reasonably complete recognition of the ethical issue(s) and dilemma(s), and of the alternative perspectives on the problem. 
	Little to partial recognition of the ethical issue(s) and dilemmas(s). 

	Students will demonstrate an ability to evaluate business problems from multiple ethical perspectives. 
	A very thorough and accurate analysis of the alternatives considered. 
	A reasonably complete and accurate analysis of the alternatives considered. 
	Little to incomplete analysis or a faculty analysis performed on the alternatives considered. 

	Students will demonstrate an ability to present a cogent argument to support their ethical position. 
	A very thorough review of pertinent facts; an absence of misinformation; use of authority is justified and elaborated; own experiences and observations are appropriately incorporated. 
	A consistent use of pertinent facts; an absence of misinformation; use of authority is justified and elaborated. 
	Little to incomplete use of pertinent facts; a reliance on misinformation; defaults to an authority without sufficient elaboration. 

	Students will be able to demonstrate an understanding of the role of Corporate Social Responsibility in the subject area. 
	A very thorough recognition of Corporate Social Responsibility relevant to the subject matter. 
	A reasonably complete recognition of Corporate Social Responsibility relevant to the subject matter. 
	Little to partial recognition of Corporate Social Responsibility relevant to the subject matter. 


Service Leadership Program
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The Service Leadership Program provides students in the Richard A. Chaifetz School of Business the opportunity to develop and hone their leadership skills while serving the St. Louis community.  By volunteering at service sites such as Big Brothers/Big Sisters, Cardinal Glennon Children's Hospital, Campus Kitchen or one of the many other available sites, students will practice critical thinking, decision making, effective communication and team building.  These are some of the skills that will help students become more effective future business leaders. 
The Service Leadership Program is unique to the Richard A. Chaifetz School of Business.  Service Leaders complete 200 hours of community service, attend 12 leadership workshops, and finish 15 hours of coursework centered on issues of social justice and civic responsibility. Service Leadership often acts as a springboard for students, encouraging them to use their business skills for social service throughout their lives.
Principle 3 - Method: We will create educational frameworks, materials, processes and environments that enable effective learning experiences for responsible leadership.
Throughout the curricular and co-curricular offerings in the Richard A. Chaifetz School of Business, there are a variety of courses and activities that teach, encourage, and endorse responsible business practices and responsible leadership.  A few of these curricular and co-curricular programs are described below:
Biz 1200—Service, Leadership, and Self

This course is designed to be the foundational module for students enrolled in the Service Leadership Program in the School of Business at Saint Louis University. Utilizing the Social Change Model of Leadership Development, students will take a critical look at themselves and their own understanding and beliefs around service and leadership. Through the module students will explore the values of consciousness of self, congruence, and commitment. Through class discussion, exercises, and small group sharing, the module will ground a student in leadership theory and reflection. Throughout the course of the semester, students will be engaged in ongoing service in the community.

Biz 2200—Service, Leadership, and Groups
This course is designed to build on the concepts learned in the Level 1 Module. Utilizing the Social Change Model of Leadership Development, students will take a critical look at others and their group/student organizational involvement. Through the Module students will explore the values of collaboration, common purpose, and controversy with civility. Through class discussion, exercises, and small group sharing, the Module will ground a student in leadership theory and reflection.

Biz 3200—Service, Leadership, and Society

This course is designed to build on the concepts learned in the Level 1 and Level 2 Modules. Utilizing the Social Change Model of Leadership Development, students will take a critical look at societal issues that require action on behalf of social justice. Through the Module students will explore the value of citizenship. Through class discussion, exercises, and small group sharing, the Module will ground a student in leadership theory and reflection.

ECON 4930--Markets and Catholic Social Thought

This interdisciplinary course will examine the relationship between markets and morality, with particular focus on Catholic social thought. We will explore the reconciliation (or estrangement) of market social orders with Christian anthropology; the role of markets in wealth and poverty; and the possibility of

faith-based servant leadership in the context of business. Among other questions, we will ask, What does Catholic social thought tell us about our ethical obligations when engaged in market activity? What implications does Catholic social thought have for those engaged in business?
ECON 4980--Labor Economics and the Vocation of Work
This interdisciplinary Socratic seminar will explore the topic of labor, from an economic perspective as well as through the lens of Catholic social teaching. As the quotes above suggest, views on work are diverse and sometimes in distinct tension with one another. For example, neoclassical economics treats labor as a “bad,” engaged in only as a means to the ends of consumption and leisure. In stark contrast, Catholic social teaching views work as a universal calling, the path to self-actualization, and vital for human flourishing. Both perspectives are potentially problematic. Glorifying work as an intrinsic good could lead to acceptance of the unnecessary brutality of labor or to justification for ignoring poverty conditions. Focusing too much on maximizing leisure may lead people to become alienated from certain social networks and to struggle with identity formation. We will explore concerns such as these as well as tensions and congruities between the perspectives on labor of economics and Catholic social teaching, using readings and Socratic discussion.
Global Corporate Responsibility

The goal of this course is to broaden a student’s understanding of how global corporations address issues of global climate change, environmental sustainability, and social responsibility.  The course will specifically explore how multinationals can leverage corporate sustainability for enhancing industrial performance and gaining competitive advantage.  The course will also equip students with cutting edge skills that companies need to thrive in a global green economy.  By the end of the class students should be able to demonstrate skills to: 
• analyze the climate-change induced risks for multinationals. 
• develop proactive sustainability strategies for global markets. 
• conduct global stakeholder materiality assessments. 
• prepare global sustainability/corporate responsibility reports. 
• to measure global GHG emissions.
MGT 319--Social Entrepreneurship 
This course designed for sophomores and juniors introduces basic concepts and techniques of entrepreneurship and how they are applied to promote social good in all three sectors of the economy (for-profit, non-profit and government).  The goal is to help students be better prepared for upper-level entrepreneurship and service leadership courses that build on social entrepreneurship knowledge. The course covers the fundamentals of entrepreneurship with a particular focus on entrepreneurship in the pursuit of the greater good through charitable efforts, self-sustaining improvement efforts, and institutional efforts with a clear social benefit as part of the organization’s mission.
OPM 207 -- Introduction to Business Statistics
Some sections of this course have been designed to integrate the use of social media into the classroom.  Students are required to open a separate Twitter account for the course and must find and follow 10 organizations a week (until they have 50) that use statistics in their Twitter feeds.  Examples include The Wall Street Journal, Pew Research Center, The Economist, the science journal Nature, and FiveThirtyEight, a blog founded by the statistician Nate Silver.  All of these have highly active Twitter accounts and frequently link to content that uses statistics as evidence, such as news articles or research studies.

Students must post seven statistical tweets a week.  Every week students are assigned different topics to study and tweet about. By the end of the semester, students have produced an account with more than 50 statistical entities and around 100 statistical tweets.  Some recent student tweets, for example, have linked to research on the mental health of college students and the costs and benefits of drinking alcohol.  Several students have gotten job and internship offers based on their Twitter activities.

Since we are a Jesuit university with a social-justice mission, students are assigned one or two tweets a week focused on some statistical aspect of poverty, such as poverty and violence.  For example, one student tweeted statistics from the radio program Marketplace on the economic costs of violence in Chicago.
Another of our five program goals centers on global perspectives. Specifically, the learning outcome assessed is:
Students will understand how cultures, politics, laws, ethics, and economies influence and impacts business and use tools and concepts to analyze and formulate an international business strategy. 
Assessment:

Students are assessed using a rubric (see below) that was developed by the faculty and is conducted in the following business core courses: IB 2000 - Introduction to Business, and ECON 3120  -- Intermediate Macroeconomics.  In addition, global perspectives are assessed in at least one course in the students major. 
Global Perspective
	Attributes 
	Exceed Expectations 
	Meets Expectations 
	Needs Improvement 

	Students understand how different cultures impact a business. 
	Students have a thorough understanding on how to laws, policies, norms and/or other cultural influence impact business. 
	Students have an adequate thorough understanding on how to laws, policies, norms and/or other cultural influence impact business. 
	Students cannot completely articulate how laws, policies, norms and/or other cultural influence impact business 

	Students understand the impact the global economy has on business practices. 
	Students can thoroughly evaluate how economic changes impact the global economy. 
	Students can adequately evaluate how economic changes impact the global economy. 
	Students cannot completely evaluate how economic changes impact the global economy. 

	Students can apply the necessary concepts to analyze and formulate an international business strategy 
	Students can provide a thorough, insightful and feasible solution. 
	Students can provide an adequate, insightful and feasible solution. 
	Students cannot completely provide an adequate, insightful and feasible solution. 


Annual Chaifetz School of Business Service Day

The purpose of Service Day is to build community and to fulfill the Jesuit Mission of service to others.  Each year students, faculty, and staff in the Richard A. Chaifetz School of Business spend a full day assisting an organization in the St. Louis community.  This year, students, faculty, and staff spent a day at the Christian Activity Center in East St. Louis.  The Center focuses its year-round programming around three core areas: faith, education, and recreation. In addition, the Center is developing 22.3 acres of healing space around families’ homes, with the intention of preparing youth for healthy futures both inside the building and in the places they live. The project is named A Place to Grow and is a natural extension of the Center’s historical programming. Volunteers this year painted some of the inside of the building, worked on the garden beds, and did landscaping.
Principle 4 - Research:  We will engage in conceptual and empirical research that advances our understanding about the role, dynamics, and impact of corporations in the creation of sustainable social, environmental and economic value.

The Richard A. Chaifetz School of Business is proud to be the academic home for a prolific group of faculty researchers.  Many elements of their research demonstrate an interest in and dedication to corporate responsibility, sustainability, and social justice.  Following is a selected list of some of the relevant works produced by our faculty:
· Benmamoun, M., Kalliny, M., Chun, W., & Kim, S. H. (2018). The Impact of Manager’s Animosity and Ethnocentrism on MNE's International Entry Mode Decision. Thunderbird International Business Review.
· Boyle, R. A. (2019). Independent Coffee Shops in the U.S.: A Closer Look at Sustainable Social Entrepreneurship. Sustainable Entrepreneurship: Discovering, Creating and Seizing Opportunities for Blended Value Generation, 266–277.
· Kelting Ph.D., K. H., Robinson, S., & Lutz, R. J. (2019). Would You Like to Round Up and Donate the Difference? Roundup Requests Reduce the Perceived Pain of Donating. Journal of Consumer Psychology.
· Kaikati, A. M., Torelli, C. J., Winterich, K. P., & Rodas, M. A. (2017). Conforming Conservatives: How Salient Social Identities Can Increase Donations. Journal of Consumer Psychology, 27(4), 422–34.
· Lee, S. B., Chakrabarty, B., & Singh, N. (2017). Doing good while making money: Individual investor participation in socially responsible corporations. Management Decision, 55(8), 1645–1659.

· Ramsey Ph.D, J. R., Rutti, R., Lorenz, M., Barakat, L., & Sant’anna, A. S. (2017). Developing Global Transformational Leaders. Journal of World Business, 52(4).
· Rapach, D. E., & Wilson, B. E. (2018). Pursuers of Truth or Peddlers of Influence? (op-ed). ProMarket (blog of the Stigler Center at the University of Chicago Booth School of Business).
· Tang, J. (2018). Bribes as entrepreneurial actions: Why underdog entrepreneurs feel compelled to use them. Journal of Business Venturing, 33(6),679–690.

· Wang, W., Chen, Y., Li, P., & Zheng, D. (2018). Anti-corruption and Corporate Tax Burden: Evidence from China. International Review of Finance.
· Wilson Ph.D., B., & Beabout, G. (2017). Occupy SLU: Exchange, Entrepreneurship, Virtue, Jesuit Charism. Jesuit Higher Education, 6(1), 19–32.

Principle 5 - Partnership:  We will interact with managers of business corporations to extend our knowledge of their challenges in meeting social and environmental responsibilities and to explore jointly effective approaches to meeting these challenges.
The Richard A. Chaifetz School of Business is fortunate to have several Executive Advisory Boards that are associated with our various programs.  Members of these boards provide guidance, direction, and resources in a wide variety of capacities, some of which overlap with the Principles for Responsible Management Education.

Following is a partial list of some of the companies represented on the various boards in the Richard A. Chaifetz School of Business: The Boeing Company, Bissinger’s, Camelot Consulting Company, UMB Bank, Edward Jones, Nestle Purina, CT Investments, LLC, The Cramer Institute, Hancock Securities Group, LLC, Goldman Sachs, Wyman Center, CPI Corp., Schowalter & Jabouri, P.C., Commerce Bank, International Packaging Innovations, News-Press & Gazette Broadcasting, New Meadowlands Stadium Company, Network In Human Services, Inc., Isle of Capri, AT&T Yellow Pages, Emerson, TIAA-CREF Trust Co., Sabio Financial and Insurance, Thermadyne, St. Louis Business Journal, Show-Me Institute, Nexstar Financial Corporation, Congruence, Inc., Manchester Capital, AHM Financial Group, LLC, Fifth Third Bank, Trenier Enterprises, Heartland Bank, Grant Thornton, LLP, Barry-Wehmiller, Monsanto, Laird Technologies, Raising the Bar, LLC, Sense Corp, Wells Fargo Advisors, United Way of Greater St. Louis, GadellNet Consulting Services.
The Emerson Leadership Institute

The Emerson Leadership Institute (ELI) is the result of a $3 million dollar gift from Emerson and is the next evolution of a 27-year partnership between Emerson and the Richard A. Chaifetz School of Business. Building upon the existing “ethics equity” since the 1990 launch of the Emerson Ethics Center, ELI has become a hub for leadership and professional development training that provides impactful academic programs, leading-edge research initiatives, and market-driven community engagement activities focused on ethics and responsible leadership. Here are a few examples of programs designed and delivered by the Emerson Leadership Institute:
Pastoral Institute of Leadership

The Emerson Leadership Institute custom-developed the Pastoral Institute of Leadership (PIL) for the Archdiocese of St. Louis.  It is a multi-module program that addresses the challenges priests—both new seminarians and experienced pastors—face in running their parishes.  A pastor has both ministerial and managerial obligations. Managing a parish means preparing and approving budgets, analyzing financial statements, forecasting revenue, planning for growth, and communicating financial results. PIL begins with the Financial Analysis course, in which priests learn the fundamental financial concepts and skills needed to make sound financial decisions. Additional courses within the program include Human Resources, Marketing, Managing a School Site, Operations, and Parish Leadership. Designed as a 20-hour, hybrid course, priests attend classes on-site at the Chaifetz School of Business, as well as complete on-line modules between in-class sessions.

Sustainable Business Leadership Certificate

Created to equip leaders to make the most responsible decisions possible, the Emerson Leadership Institute built the Sustainable Business Leadership (SBL) certificate as a fully online, self-paced course featuring insights, videos, and experiences on sustainable leadership from top thought-leaders, companies, sustainability professionals, and educators.  SBL delivers 30 hours of web-based instruction.  Participants are eligible for three hours of Continuing Education Credits (CEUs) and receive an official Saint Louis University-recognized certificate in Sustainable Business Leadership.  The topics covered in the program include:

· Sustainability, Leadership, and the Language of Business

· Current State of Sustainability

· Making the Business Case for Sustainability Leadership

· Leadership in Sustainable Operations

· Accounting and the Triple Bottom Line

· Managing for Sustainability

· Sustainability, Leadership, and Stakeholder Engagement

· Strategy for Sustainability

· Vision and Goal Setting

· Marketing for Sustainability
Foundations of Corporate Ethics and Compliance Certificate

Another on-line certificate program created by ELI is Foundations of Corporate Ethics and Compliance (FCEC).  This course provides a broad overview of ethics and ethical challenges, the elements of an effective compliance program, and aspects related to compliance education, training, fraud, and risk assessment. The primary objective of this certificate program is to provide learners with foundational knowledge that will help them better understand and manage the corporate ethics and compliance landscape.

Effective compliance programs require holistic approaches to ensure that individuals at every level of the organization understand and embrace the need for an ethical and compliant culture. Professional education and training programs in this area can help organizations mitigate risks and build a resilient culture grounded in ethics and compliance.  Upon completion, participants will:  

· Understand different approaches to ethical reasoning

· Gain guidance in decision-making

· Recognize compliance challenges and manage compliance risks

· Learn the key ethical issues related to compliance management

· Identify the key elements of an effective compliance program

· Understand the importance of developing and maintaining a culture of ethics and compliance

Principle 6 - Dialogue:  We will facilitate and support dialog and debate among educators, business, government, consumers, media, civil society organizations and other interested groups and stakeholders on critical issues related to global social responsibility and sustainability.
The Richard A. Chaifetz School of Business prides itself on providing educational opportunities not only for students, but also for the business community and the St. Louis community in general.  Through the Dean’s Breakfast Series, the Richard A. Chaifetz School of Business provides opportunities for members of the community to think critically about important, relevant, and salient issues related to business.

The Dean’s Breakfast
A sampling of the speakers from the past two years:

September 6, 2017 – Lyda Krewson, Mayor of St. Louis City
November 9, 2017 – Admiral Philip S. Davidson, Commander, U.S. Fleet Forces Command

April 17, 2018 – “Caterpillars, Chocolates & Clinical Trials – A Panel Discussion with Private Business CEOs”, moderated by Khalia Collier, SLU

 

February 28, 2019 – “Cybersecurity: A Business Imperative Panel”; Panelists Jarrett Kohltoff, SpearTip; Poonam Verma, MasterCard; Sony Jacob, SSM Health; moderated by Jason Carter, UnComm
April 9, 2019 – Penny Pennington, Managing Partner of Edward Jones, “Values-Based Leadership”

Future Perspectives/Key Objectives

The Richard A. Chaifetz School of Business continues to reinforce and strengthen our commitment to the Principles for Responsible Management Education.  A few relevant initiatives are listed below:

1. Continued Emphasis on Global 

The Chaifetz School continues to stress the need for students to view every business problem through a global lens.  While some services remain local in nature, technology has allowed the market for most products and services to be global.  Examples of how we are emphasizing a global perspective in the school are:

· We continue to attract more students from our campus in Madrid to study in St. Louis while increasing the number of St. Louis students who study abroad in Madrid. 

· The last two summers we have conducted two global immersion programs in Madrid, one for MBA students and one for Masters of Accounting students. 
· For the last two years, during the winter break students have gone to Panama for a global immersion course and during spring break a group of students did a global immersion trip to Budapest. Part of the latter trip was doing a project for Emerson Electric. 
· We will continue to work with Madrid to explore opportunities for students to do internships in Spain.
2. Research Projects

Faculty members in the Richard A. Chaifetz School of Business continue to generate a breadth of research, much of it relevant to the Principles of Responsible Management Education.  Examples of broad topics currently being addressed include, but are not limited to, Information Technology and Healthcare, Social Justice, and Ethical Marketing Practices.
Two faculty provided ethics training to a group of 50 Chinese business executives as part of our joint program with Regis University.
3. Other Initiatives

Several new and exciting initiatives transpired during the past academic year while others are in progress.  In addition, we continue to improve and expand our previous initiatives.

· The Emerson Leadership Institute (ELI) continues to develop new leadership education programs on global ethical business leadership as well as advancing environmental stewardship and corporate social responsibility.  This year we continue to expand the Pastoral Leadership Institute.  We now have offered a hybrid accounting course to 48 Priests and a new course in leadership to 12 Priests. 
· In the summer of 2018, we launched a complete revision of our full-time MBA program in which ethical business leadership rooted in the Jesuit mission will be a cornerstone of the MBA experience. 
Contact for PRME- Related Questions:

Benjamin Smyth, Service Leadership Program Manager 
Richard A. Chaifetz School of Business
Saint Louis University

Ben.smyth@slu.edu
314-977-3609
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