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Meeting Report
INAUGURAL BUSINESS FOR PEACE ANNUAL EVENT

29-30 September 2014 | Istanbul, Turkey

KEY OUTCOMES

In rich and constructivdiscussionsvhich took place acrosseeting sessions, a numbere€éommendations were identifie
for Business for Pead®4P)to take forward. Key outcomes are outlined below:

1 Outreach & Communications - To enhance the clarity of communications about B4 platform andimprove
awarenessnd understandingbout the contributions companies can make to péxe,should develop an updated
series of messagesmmunications materialln this context, it will be important to
1) Build a common understanding of the workdwgfinition of peace
2) Note that B4P is not only about how companies are operating inrlighareasbut also about how companies
imanage peac e othafare na conflicaffectedne nt s
3) Develop a succinct document that clearly articulates the business casactar pe
4) Develop and implement a media sé@gy with a view to showcasirtge business contribution to peace.

91 Building the B4P Platform - B4P should:
1) Further elaboratéhe role and recognition fdi B 4 P S u pipcivik sbogety srganizations, acadeaniUN and
other stakeholders who play a critical role in advan&dg but cannot officially join as signatories.
2) Explore alignment with the Global Reporting Initiative and other experts to dewveloprting guidance for
companies on how they contributepeace.
3) Develop a toolbox for B4P GC Local Networks that provides resources, facilitators and other background to further
enhance their capacity to support companies in taking action to advance peace at thdes@lntry

1 Post2015 DevelopmentAgenda - In the leadup to the launch of theddt2015 Development Agenda which will
likely contain agoal on peace and stabilit4P should work with companies and experts on theeldpment of
indicators that coulthe used by companies to measurertimgpact on the new goal.

1 Tool/Resource Development and DisseminationGreater effort should be made to promote and disseminate relevant
tools and resources for companies and business associatitahe taction to support peaceod practice examples
can bedeveloped andhared, webinarsn priority themes shoulde convened an@C Local Networks and Chambers
of Commercearound the world¢an be used to help support dissemination.

1) The UN Global Compads uniquely positioned toonsider developingnonl i ne pl at form that wi
stops hopo f or B4 PGQlacaliNéetworkpta identfy omganidations working in this space wbuld be

potential partnersB4P participants are looking toperationalizeheir canmitment to B4Pand need more support to
implement the guidance that exists.

2) B4P should enhance its relationship by creating a joint workstvétinthe Principles for Responsible Marmggent
Education (PRME). In so doing, B4P will be able to suppod benefit from new research in this arearease
awareness abouingoingresearch projects focusing dimusiness and peacprovide a platform to address gaps in
existing knowledge and assist with curriculum developnfier educational institutions itnis area.

1 2015 Business for Peace Annual EveintB4P will further strengtheits partnership wittthe Oslo Business for Peace
Awards by convenintghe 2015 B4P Annual Event alongside the Oslo Awards edi/O@ay, 2015.
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EXECUTIVE SUMMARY

The Inaugural Business for Peace Annual Event brought together over 150 participants from business, civil
academiathe UN andother experts Marking the first anniversary of the programme since its laim&eptembeR013
by UN SecretanfGenerd Ban Ki-moon, the eventulminated with ove20 companies and business associations f
Bangladesh, Indonesia, Iraq, Lebanon, Republic of Korea, Turkey, Ukraine, United Arab Emirates, United Kingc
the United Stateining B4P. The Global Compact &twork Ukraine also joined the initiative.

Throughout the twalay meeting, the crossectoral and croghematic programme enabled participants to explore
challenges and opportunities of operating in complex environments. Special emphasis wasoplacdidborative
approaches to engage various types of organizations around thematic areas where business can make tra
contributions to peac®hotosof the event can be found attps://www.flickr.com/photos/ungc/sets/72157648439841%

ABOUT BUSINESS FOR PEACE (B4P)

Business for Peace (B4Blupportscompanies in implementing responsible business practices that are aligned w
Global Compacprinciplesthroughout their business and supply chaimsonflict-affectedhigh-risk area andcatalyzes
collaborative action to advance peacdhe workplace, marketplace and local communiti€ven the contextual natur
of peaceB4P is the first Global Compadssueplatform that Global Compact.ocal Networks caralsojoin, alongside
companies. This bottomp, grassroots approaéd creatinghubs where companies and other stakeholders can
experiences and identify the factors criticalagdvancing sustaile peacewithin the country.For more information
please visitvww.business4peace.arg

ACKNOWLEDGEMENTS

The UN Global Compact Business for Peace team expresses their sincere appreciation to the Global Compac
Turkey and the Istanbul Chamber of Commerce for their local level support for the Annual ESaniificant
contributions werealso made by tk Principles for Responsible Management Educat®ynergos and the U
Development Programme. r&phic Facilitation of the event was provided by the Value Web. The graphic represen
of thekey outcomes odliscussions are included in thiport foryour reference.
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Monday, 29 September (Main Event)
Location: Istanbul Chamber of Commerce (ITO)

Session 1An Introduction to Business for Peace
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Graphic Facilitation by Alfredo Carlo oo latimirre

*These graphic illustrations are the reference point for the key outcomes of each sébfaeportdoes not attempt t
summarize the points outéid in the graphic illustrations

After a brief introducti on t oGedrde KhalpfpDiregar, MiddiecEadh gnd Mokl
Africa, Synergos, lie Inaugural Business for Peace Annual Event opened witleleome to Istanbul from Globe
Compact Network Turkey Chairman, Dr. Yilmaz Arguden, and Istanbul Chamber of Commerce Vice President,
Topcu. They were followed by Sir Mark Moo@tuart, Chaman of the Business for Peace Steering Committee,
highlighted some personegflectionsregarding the value of peace to companies under his stewardship. Melissa |
Head of Business for Peace for the UN Global Compact concludexpéméng plengy with an introductory presentatio
to theBusiness for Peaqaatform, providingan overview of the objectives tife UN Global Compactore generallyand
where B4P standsne yeaiafterits launch.

Themes of this session centered on the importancelleboration, trust, integration and transparency to uncover con
objectives between business and society. These opportunities then become core to a common languag
stakeholders that will sustain peace and development.
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Sessions 2 & 3The Global State of Peace Address & Keynote Address
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With a number of ongoing conflicts, crises and social tensions in so many countries around thdwgbrldppeDeputy
Programme Director|nternational Crisis Grouypprovided an overview of the state peace around the world. H
underscoredvhy peacaemainsimportantto business by exploring theost pressing challenges and where support f
companiesould makehe mostvital contributiors. Notably, he focused on the critical role of information gredmedia
in these higkrisk and conflictaffected area$ noting that business can help create a be
understanding of conflicts.

In herkeynote address, Monica De Greiff, President of the Chamber of Commerce of B
provided candid reflections omvhy business engagement in support of peace is so impo
and why a CEO should care about these issdésoughsharing her unique personal stor
shereviewedkey lessons she has learned about the potential for business to take ac
change the atus quo in ways beneficial for peaesd the ways in which her commitment
action has translated into real impact in the lives of pedpié story came into focus fo
participants when she summarized the Colombian experience of hiring former combat
part of the larger peace process in the regidiis process of creating social connectio
through training, education and employmemportunities was owl possible through thel
private ad public sectors playing complimentary roles.
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The fourth session saw Frederic Sicre, Partner ff@mAbraaj Group evi ew hi s ¢ o mp envirgndnental,
social and governance principles into their operations and across their partner compariigghis assessment obtv
can responsible investment maximize lgagm financial performance while makingpasitive contribution to peacé

was noted that investing in social initiatives such as entrepreneurship and jobs enables business people to cor
with others to develop a new and common vision.

The programme then built ahis leadership splight to go more irdepth into tle business case for peace. Tifid
session kicked off with an expert introduction from Dost Bardouiliegctor of the Corporate Engagement Programm
CDA Collaborative Learning Projects. She summarized -statiee-field understandings of the relationship betwe
business and peatewith a special emphasis on whatneeded for companies to makectively collaborate with loca
stakeholders in the communities where they operate. Through these engagements, ¢eadeasycan then mor
effectively identify the type of change that is neededdevelop metrics and indicators to track their impact.
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Ms . Bardouill ebds present aMarloWall, Wieedredident, BasriskeGbld Goyporatienia:

Osman, Chief Executive Officer, Blunai Inc, Viktoria Grib, Head of Sustainability, Donbass€ERagjy Group, Chang
Seopmoon, Chairman, Samduk Trading, and Reg Manhaus, Vice Presidaernal Affairs, for Kosmos Energy gav
remarks. Engagement acreshorders, the creation of trust within communities through cooperation between com
and the importance of governance were all cited as crucial ways to enhance the stability necessary to operating
in complex environments.Mr. Wall focused on the need faompaniego better understand the drivers of conflict, €
the baseline requirements of security before peace can truly beSimiltarly, Mr. Osman discussed the importance
local context and how antiorruption efforts can be kdg escaping vicious cycles sustaining conflict. The importanc
context was then reemphasized by Ms. Grib, who detailed how in armed conflicts, companies must collaborate
other and international organizations to improve the contributions dheymake to peace. Mr. Seppon gave ar
overview of the innovative approach to peace being taken on the Korean peninsula through the Gaesong
Complex. Mr. Manhaus then concluded with remdrighlighting the importance of loatgrmism to effetive investment
in high-risk areas and how engaging other stakehodlers is vital to overcoming the challenges of these environmel

Annual Event participantaslsoengagedn roundtable discussioris share their own experiergand rationalefor making
contributions to peaceA report back session followed which highlighted the importance of-twudtiing, dialogue anc
public-private collaboration as well as a loteym perspective as critical to advancing peace
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Session 6:The Oslo Biness for Peace Award

Per Saxegaard, Chairman and Founder of the Business for Peace Foun
formally launchedthe nomination process for the 200slo Business for Peacq
Award. The Oslo Awardecognizes individual corporate leaders for fosteringcpe
and stability throughthe creation ofhared value between business and sodsaty.
seeling to increase awareness of ethical business practlieBusiness for Peact
Foundatiorworks to influence and redefine the general public perception of whg
means tde a successful businessperson, and bolster awarenesswinviinsiness
solutions that sustain profit and communities.
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ANNUAL EVENT

289 - 30 September 2014, Istanbul

The 2015 Business for Peace Annual Eventll take place alongside the Osiq
Business for Pead®wards ceremongn 67 May in Oslo

Session 7Roundtable Discussiois onCreating a Community of Practice to Share Knowledge and Collaborat

to Advance Peace

Since peace is rooted in the local context,reyesof thematic priorities are being advanced by B4P participants arout
world. This session provideparticipants with an opportunity to engage in small group discussions on priority tt
where business action can help to support peace. Partiiplaard progress, discussl key challenges and identifie

opportunities for collaboration within the followingematic roundtable discussions:

inclusion

security

local practice

#4. Advancing peace one job at a time

sectors can advance peace

Common takeaways from thiiscussionsre highlighted in the graphic ah the following pagehut includedthe ability
of businesses toncubatenew approachefor longterm solutions;increase their awareness of local issues thra
community engagenmt and social impact assessment; artbfd the concept of partnership beyond B2B to take on ¢

stakeholder priorities.
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#1. Pathways towards peace through diversity i

#2. Shifting the paradigm: business, human riggutsl

#3. Natural Resource Management: Global principl

#5. Real leverage: How the financial and investm
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Session 8:Making the Connection:Business for Peacéround the World

B4P has grown so much in one yeahre to the strong support of Global Compact Local Networks in 17 coyritaesall
regions of the world.During this sessioGlobal Compact Local Network representatives briefly introdubemselves
and their priorities in plenary. aeticipantsthen hadthe opportunity to interact over coffee with a view to enhanc

collaborative efforts in the countries of focus:
Africa and MENA Egypt, Iraq
Asia: India, Indonesia, Republic of Korea

Europe:Turkey, Ukraine

=A = =4 =

Latin America:Colombia
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